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Background 

 According to Article 14 of the 2003 Convention, which was adopted for safeguarding 
intangible cultural heritage (ICH) and the sustainable development of humanity, “each 
State Party shall endeavor, by all appropriate means to ensure recognition of, respect for, 
and enhancement of the ICH in society, in particular through education, awareness-
raising and capacity-building.” And the Operational Directives on Raising Awareness 
about ICH, which was discussed at 4.COM (28 September-2 October 2009) and approved 
at the third session of the General Assembly (22-24 June 2010), encourages each State 
Party to support media campaigns and the broadcasting of ICH on all forms of media to 
keep the public informed about the importance of ICH and the dangers threatening it as 
well as about the activities carried out in pursuance of the Convention. 
 

 UNESCO distinguished the media as an effective partner for reaching decision makers 
and the general public and has built a variety of partnerships with the media. These 
include short-term partnerships linked to an events or long-term partnerships covering a 
particular issue. UNESCO has been promoting its key messages with established 
partnership with NHK, Japan’s top broadcaster; Xinhua, a Chinese news agency; Manaichi, 
one of Japan’s top dailies; and O Globe, one of Mexico’s dailies.  

 

 The Intangible Cultural Heritage Section of UNESCO also recognizes the significant role 
of the media in raising public awareness about the importance of ICH for social cohesion 
and sustainable development and signed partnership agreements with Asahi Shimbun, 
the publisher of one of Japan’s top daily newspapers, and Dong-A, one of the leading 
newspaper of the Republic of Korea in 2008 and 2010, respectively. These partnerships, 
however, are no longer in force. At present, a constructive discussion about the role of 
the media—one of the most effective partners to build an information-sharing 
mechanism and a cooperation networks among ICH stakeholders in the Northeast Asian 
sub-region—is needed to raise awareness about ICH.  

 

 Accordingly, taking into account the Decision of World Culture Forum (November 2013, 
Indonesia), the result of the meeting for safeguarding ICH in Northeast Asian region 
(February 2014, ROK), the Decision of the Seminar for Networking and ICH Information 
Sharing in Northeast Asia (July 2014, Mongolia), and the consultation with the UNESCO 
Beijing Office (December 2015, China), ICHCAP, which is involved in collaborative 
projects and activities in the ICH field for the Asia-Pacific region, was promoting a 2016 
sub-regional meeting for intangible cultural heritage safeguarding in the Northeast Asia 
to promote the role of the media in raising awareness about ICH through cooperation 
and networking in the Northeast Asian sub-region. The meeting was held in collaboration 
with the UNESCO Beijing Office, the Mongolian National Commission for UNESCO, and 
ICHCAP. 

 

 All countries of the Beijing cluster have ratified the 2003 Convention: Japan (2004), 
People`s Republic of China (2004), Republic of Korea (2004), Mongolia (2005) and 
Democratic People`s Republic of Korea (2008). Since ratifying the Convention, Northeast 
Asian countries have gradually enhanced the safeguarding mechanisms for ICH, and 
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more recently three UNESCO C2 Centres on ICH have been established (CRIHAP in 
China, ICHCAP in the Republic of Korea, and IRCI in Japan), thereby demonstrating the 
commitment of the sub-region towards ICH safeguarding. To further stimulate effective 
dialogue among Northeast Asian countries, the Seminar on Cooperation towards 
Strengthening Networking and Information Sharing of ICH in Northeast Asia was jointly 
initiated by ICHCAP and UNESCO Beijing in 2014. 

 

Aims and Provisional Agenda 

The main objectives of the meeting were 
   

 To share experiences among the countries of the Northeast Asia sub-region on ways of 
raising awareness about ICH through the media, 

 To establish cooperative networks among Northeast Asian countries for implementing 
the 2003 Convention for the Safeguarding of the Intangible Cultural Heritage, 

 To discuss cooperative methods for safeguarding ICH, and 

 To seek the ways of promoting the role of broadcasting media in raising awareness 
about ICH 

 

II. Summary Report 

The 2016 Sub-Regional Meeting for ICH Safeguarding in Northeast Asia was successfully held 

from 10 to 12 October 2016 in Ulaanbaatar, Mongolia. The meeting theme this year was ‘The 

Role of the Media in Raising Awareness about Intangible Cultural Heritage’. The meeting was 

co-organized by the UNESCO Office in Beijing and the International Information and 

Networking Centre for Intangible Cultural Heritage in the Asia-Pacific Region under the 

auspices of UNESCO (ICHCAP). It was hosted by the Mongolian National Commission for 

UNESCO and supported by the Center of Cultural Heritage of Mongolia. 

This sub-regional meeting provided an opportunity for the Northeast Asian ICH community to 

exchange information and experiences as well as explore avenues for cooperation in the field 

of ICH, in particular to promote the role of the media in raising awareness about ICH through 

cooperation and networking in the sub-region. The forty-one participants included UNESCO 

representatives, national delegates from the five countries of the sub-region—the Democratic 

People’s Republic of Korea, Japan, Mongolia, the People’s Republic of China and the Republic 

of Korea—international media experts, NGO representatives, and media practitioners. 

Opening Session I Opening Remarks 

During the Opening Ceremony, the Vice Minister of Education, Culture, Science and Sports of 

Mongolia Mr. Yo.Otgonbayar highlighted the importance of cultural heritage and media in 

safeguarding ICH. Mr. Kwon Huh, Director-General of ICHCAP, outlined efforts ICHCAP has 

made for ICH protection. Finally, in her opening remarks, Ms. Himalchuli Gurung, Programme 
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Specialist for Culture of UNESCO Beijing Office, thanked all key partners and illustrated how 

ICH safeguarding has developed so far and would develop in the future in the sub-region. 

Setting the Scene, The Role of the Media in Raising Awareness about the 2003 

Convention 

After the ceremony, Mr. Kwon Huh gave a keynote presentation with an emphasis on media 

use and media network to raise awareness about the 2003 Convention in the ‘Setting the 

Scene’ session. Later, Ms. Eun Kyoung Choi, PhD, Research Professor from Hanyang 

University, presented the relationship between ICH and media in detail and suggested 

development strategies.  

Mr. Kwon Huh presented first, emphasizing the role of the media in raising awareness about 

the 2003 Convention and ICH and introducing cases that demonstrate the effects of the media 

on raising awareness among the public. He also stressed the need to build an international 

media network to work more effectively. Lastly, he presented opportunities generated by the 

cooperative media network, such as building a regional media production resource pool, 

engaging in joint productions, and building an audiovisual ICH library in Northeast Asia. The 

following are key point of his address: 

 The immateriality and intangibility act not only as limitations of ICH but also as factors 

that inspire our interest. And one of the central debates in intangible cultural heritage 

is how we can make the ephemeral and immaterial spirituality of intangible cultural 

heritage visible. 

 The technical characteristics of the media suggest a great possibility for enhancing 

the visibility of the ICH, especially audio-visual media is already widely used. 

 As a part of UNESCO Collaboration Project, MBC in Korea, Asahi in Japan and CCTV in 

China were cooperated to make media contents related to Silkroad from 1988 to 1997. 

Similary Samsung in Korea and the BBC in UK co-produced ICH promotional videos 

contents. 

 To strangthen the role of media, establishing a media cooperation network is 

important. Through international media cooperation, there is a possibility of building 

a media production pool, creating the opportunities of joint production, building ICH 

media library, etc. 

Thematic Presentation, Rethinking the Use of Broadcasting Media to Raise 

Awareness about the Importance of ICH 

Ms. Eun Kyoung Choi, PhD, Research Professor of Hanyang University, opened by addressing 

the changed role of the media after the twenty-first century’s media revolution. She noted 

that media and ICH have commonalities in education, knowledge, information, tradition, 

cultural life, and communication and emphasized the synergy created through the 
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cooperation of these two areas. In conclusion, she suggested practical strategies to 

accomplish the objectives of building up mutual communication, producing and programming 

digital ICH archives, co-producing projects, and constructing permanent organization for 

regular ICH programs. She made the following key points:  

 ICH is correlated with various issues facing humanity such as culture, economy, 

society, environment, and sustainable developments  

 After the twenty-first century’s digital revolution, mass media changed our lives. In 

this context, media have social and cultural responsibilities and roles. 

 Cooperation between media and ICH requires the consent of UNESCO, governments, 

civil society, and communities, which are the main stakeholders in the ICH field. 

 The need for cooperative relationships, suggesting practical levels with different 

strategies to accomplish the objectives: 

- short-term strategies to build up mutual communication windows  

- next level—special production and programming, digital archiving of ICH  and 

co-producing the projects and collaborate to achieve this 

- constructing permanent organization for regular ICH programs  
 

Session II Country Reports 

The Country Report Session provided representatives from the five Northeast Asian countries 

with the opportunity to report on the current status of media in raising awareness about ICH. 

In this session, Mr. Se Il Song from the DPRK National Commission for UNESCO, Ms. Naoko 

Sato from Japan, Mr. G. Enkhbat from Mongolia, Ms. Xiaorong Chen from China, and Mr. 

Seung Bum Lim from the Republic of Korea reported progress and challenges of using the 

media for ICH safeguarding in their respective countries.  

The session was moderated by Ms. Uyanga Sukhbaatar, Secretary-General for Mongolian 

National Commission for UNESCO. The presenters addressed the following topics: 

 Democratic People’s Republic of Korea  

Mr. Se Il Song, Coordinator, DPRK National Commission for UNESCO  

“Activities for Implementing 2003 Convention for the Safeguarding of the ICH” 

 Japan  

Ms. Naoko Sato, Senior Specialist of Cultural Properties, Agency for Cultural Affairs  

“What Role Has Making Documentary Films on Craft Techniques and Releasing the Films 

Played in Disseminating Information about ICH?” 

 Mongolia  

Mr. G. Enkhbat, Director, Center for Cultural Heritage of Mongolia  

“Current Situation and Challenges of the Media Involvement in ICH Safeguarding in Mongolia” 
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 People’s Republic of China  

Ms. Xiaorong Chen, Editorial Training Director, China Daily  

“Intangible Cultural Protection in China and the Media’s Role—A Brief Survey” 

 Republic of Korea  

Mr. Seung Bum Lim, Senior Researcher, Cultural Heritage Administration  

“Change in the ROK Policy on ICH Protection and the Use of Media”. 

Session III Case Study Session 

The Case Study Session mainly introduced good practices and examples of promoting 

awareness about ICH through the media. Five cases were presented during the first day of the 

meeting. Mr. Akira Suma, the former Executive Director of Japan Broadcasting Corporation 

(NHK) World Heritage Project, reflected on a NHK and UNESCO collaboration on a series of 

TV programs related to World Cultural Heritage, including ICH. Ms. Xiaorong Chen, the 

Editorial Training Director of China Daily, presented how China’s new media contribute to ICH 

safeguarding, by analyzing three cases—Wechat, Weibo, and Weishiping. Mr. Chi Dae Park, 

producer of Educational Broadcasting System (EBS) from the Republic of Korea, introduced 

EBS and its programs about cultural heritage. He also announced that EBS plans to produce 

Korea’s eighteen elements listed on UNESCO Representative List in 2017 for both teaching 

and general culture dissemination. Ms. Hanizah Mohd Hamzah, the Head of TV of the Asia-

Pacific Broadcasting Union (ABU), introduced ABU’s efforts to systematically showcase 

competent media partners. From DPRK National Commission for UNESCO, Mr. Nam Il Kim 

talked about the activities implemented by the DPRK National Commission for UNESCO to 

enhance social awareness about the 2003 Convention. 

On the second day of the meeting, two more case studies were presented from Mongolia and 

ICHCAP. Mr. Ch. Batbayar, journalist from the History, Culture and Heritage Sector of 

Mongolian National Broadcaster Television (MNB TV), presented the contributions his 

channel has made to promote the country’s cultural heritage, such as TV series, films and 

festivals. Afterwards, Mr. Weonmo Park, Chief of Knowledge & Publication Section from 

ICHCAP, talked about ICHCAP’s large-scale ICH video documentation project taking place 

from 2015 to 2024. 

The session was moderated by Ms. Eun Kyoung Choi, Professor of Hanyang University. The 

following topics were discussed by each of the presenters: 

 Japan  

Mr. Akira Suma, Former Executive Director, Japan Broadcasting Corporation (NHK) World 

Heritage Project  

“Collaboration between NHK and UNESCO” 
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 People’s Republic of China   

Ms. Xiaorong Chen, Editorial Training Director, China Daily   

“New Media & Intangible Cultural Heritage Protection in China” 

 Republic of Korea  

Mr. Chi Dae Park, Producer, Educational Broadcasting System (EBS)  

“Application of Korean Intangible Cultural Heritage in Media” 

 Asia-Pacific Broadcasting Union (ABU) 

Ms. Hanizah Mohd Hamzah, Head of TV, ABU Programming Department, Asia-Pacific 

Broadcasting Union 

“Reaching Out via Asia-Pacific Broadcasting Union” 

 Democratic People’s Republic of Korea  

Mr. Nam Il Kim, Secretary for Information and Media, DPRK National Commission for 

UNESCO  

“Important role of media for raising social awareness on 2003 Convention for the 

Safeguarding of the ICH and for its implementation” 

 Mongolia 

Mr. Ch. Batbayar, Journalist, History, Culture and Heritage sector, Mongolian National 

Broadcaster Television (MNB TV) 

“Contribution of the MNB TV in Safeguarding of Cultural Heritage”  

 ICHCAP 

Mr. Weonmo Park, Chief, Knowledge & Publication Section, ICHCAP 

“Case Study of ICHCAP’s Project on ICH Video Documentation in the Asia-Pacific Region” 

Session IV Discussion and Recommendation 

The discussion session focused on current issues on ICH and ways to build a media network to 

promote the role of the media in raising awareness about ICH. During the session, participants 

put forward their concerns, critical comments, and possible solutions. They agreed on rising 

the significance of media to safeguard ICH and the need for more youth participation in ICH 

protection and capacity building to train journalists on the 2003 Convention. Based on the 

results, recommendations were drawn up to conclude major agreements reached in the 

meeting.  

Discussions were moderated by Ms. Himalchuli Gurung, Programme Specialist for Culture, 

UNESCO Beijing Office. The following are the key point of the recommendations: 
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 To raise public awareness about the importance of ICH for social cohesion and 

sustainable development; 

 To raise community awareness, especially among young people, about ICH to further 

promote the importance of ICH through information and communication;  

 To encourage mass media to seek comprehensive knowledge on the 2003 Convention 

through capacity-building activities; 

 To encourage mass media to raise awareness of the public on the importance of ICH; 

 To support the development of a regional media production resource pool and joint 

productions that can play a key role for mutual exchange of information among ICH 

stakeholders, including media experts; 

 To encourage ministries of each Member State to provide comprehensive support for 

building an audiovisual ICH library; 

 To take measures to produce quality television and radio programs and 

documentaries related to ICH, exchange information about producing audiovisual 

contents, and organize public events. 

Closing Ceremony 

In the closing ceremony, Ms. S. Uyanga, Secretary-General of Mongolian National 

Commission for UNESCO; Mr. Kwon Huh, Director-General of ICHCAP; and Ms. Himalchuli 

Gurung, Programme Specialist for Culture of UNESCO Beijing Office acknowledged the 

meeting achievements, expressed gratitude to participants, and looked toward future 

cooperation and progress. 

After the meeting, the participants attended a field trip organized by the Center of Cultural 

Heritage of Mongolia. Participants visited the Mongolian National Broadcaster—Television 

(MNB TV), Mongolian National Broadcaster—Radio, Gogo.mn, and the Mongol Content 

project under Gogo.mn to get a sense of the Mongolian media scene related to culture and 

specifically ICH. 

Conclusion 

The 2016 Sub-Regional Meeting for ICH Safeguarding in Northeast Asia brought together 

cultural and media stakeholders from States Party in the sub-region. By sharing experience 

and exchanging ideas, participants confirmed the importance to raise awareness about ICH 

through media and the necessity to build an international media network so that to foster 

global prosperity and sustainable development. 
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RECOMMENDATIONS 

2016 Northeast Asia Sub-Regional Network Meeting on the Safeguarding of Intangible 

Cultural Heritage was organized by the UNESCO Beijing Office and the International 

Information and Networking Centre for Intangible Cultural Heritage in the Asia-Pacific 

Region under the auspices of UNESCO (ICHCAP), and hosted by the Mongolian 

National Commission for UNESCO from 10 to 12 October. 

The meeting was dedicated to the theme “The Role of the Media in Raising Awareness 

about Intangible Cultural Heritage.” 

During the meeting, participants exchanged views on various issues, including media 

policy related to intangible cultural heritage at the national level, case studies on 

producing audiovisual contents about intangible cultural heritage, and various ways to 

establish a cooperation network among broadcasting organizations in Northeast Asia. 

Based on the results of the meeting, the participants,  

Renewing commitment to the UNESCO 2003 Convention for the Safeguarding of the 

Intangible Cultural Heritage, 

Noting the role of intangible cultural heritage in maintaining peace and promoting the 

ideas of cultural diversity, 

Acknowledging the intrinsic value of the intangible cultural heritage and the fundamental 

message that intangible cultural heritage is a driver, enabler and guarantee of sustainable 

development, in particular in the context of the 2030 Agenda for Sustainable Development, 

Understanding the need for establishing cooperation both at the international and 

national levels and aligned with the 1972 Convention Concerning the Protection of the 

World Cultural and Natural Heritage, the 2003 Convention for the Safeguarding of the 

Intangible Cultural Heritage, and the 2005 Convention on the Protection and Promotion of 

the Diversity of Cultural Expressions, 

Underlining the role of the media as an efficient tool for raising the visibility of intangible 

cultural heritage and sharing information, 

Being aware that global prosperity and sustainable development are possible when we 

understand and share each other’s heritage as a shared heritage of humanity, 

Recognizing the importance of building an international media network for understanding 

and sharing each other’s heritage and the shared heritage of humanity, 

Taking note of the challenges such as harmonization between scientific accuracy and 

attractiveness of information, and the issue of human rights related to the intangible 

cultural heritage, 
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Recognizing the important role of the UNESCO Beijing Office in the sub-regional activities 

concerning the promotion of the 2003 Convention, 

 

 

Agree upon the following: 

1) To raise public awareness about the importance of intangible cultural heritage for 

social cohesion and sustainable development; 

2) To raise community awareness, especially among young people, about intangible 

cultural heritage to further promote the importance of intangible cultural heritage 

by all means of information and communication;  

3) To encourage mass media to seek comprehensive knowledge on the 2003 

Convention through capacity-building activities; 

4) To encourage mass media to raise awareness of the public on the importance of 

intangible cultural heritage; 

5) To support the development of a regional media production resource pool and joint 

productions that can play a key role for mutual exchange of information among 

intangible cultural heritage stakeholders including media experts; 

6) To encourage line ministries of each Member State to provide comprehensive 

support for building an audiovisual library of intangible cultural heritage; 

7) To take measures to produce quality TV / radio programs and documentaries 

related to intangible cultural heritage, exchange information about producing 

audiovisual contents, and organize public events. 



 

 

 

 

 

I 

Introduction 
 

 

The Role of Media in Raising Awareness about the 2003 Convention 

 Mr. Kwon HUH, Director-General, ICHCAP 

 

The Use of Broadcasting Media for Raising Awareness about the Importance of 
ICH 

Ms. Eun Kyoung CHOI, Research Professor, Hanyang University 
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The Role of Media for Raising 
Awareness of the 2003 Convention:  
Media Use and Media Network 

 Mr. Kwon Huh 

Director-General 

International Information and Networking Centre for Intangible Cultural Heritage in the 

Asia-Pacific Region under the auspices of UNESCO 

 

 

 

 

1. Introduction 

Intangible cultural heritage contains everything in our daily lives that can’t be seen. It 

can be difficult to see the cultural richness, value, and uniqueness within such heritage. 

Meanwhile, the formal intangibility or immaterial nature of intangible cultural heritage 

exposes it to the threat of damage and extinction. It is also how we call on humankind 

to take interest in its spiritual nature. Paradoxically, the immateriality and intangibility 

act not only as limitations of intangible cultural heritage but also as factors that inspire 

our interest. As hinted by this paradox, one of the central debates in intangible cultural 

heritage is how we can make the ephemeral and immaterial spirituality of intangible 

cultural heritage visible, to allow us to feel them. In other words, the question is how to 

expand the presence and existence of intangible cultural heritage. This is why we have 

to think about ways to make intangible cultural heritage visible, to raise it beyond the 

threat of damage and extinction. One key question in intangible cultural heritage is the 

methodological question of how we can raise the visibility of intangible cultural heritage, 

which is the root of all cultural heritage. 

A wide range of methods have been applied and various attempts are being made for 

safeguarding, transmitting, and sharing intangible cultural heritage as a foundation for 

the sustainable development of humankind. In recent discussions, raising the visibility 

of intangible cultural heritage has become an important issue in understanding 

intangible cultural heritage, transmitting it amidst sustainable development, and 

raising its viability. In this context, the technological characteristics of the media 

present the greatest potential for raising the visibility of intangible cultural heritage. 

Audiovisual media has been highlighted as the most ideal platform. This is because the 

use of audiovisual media allows for the expansion of intangible cultural heritage in a 
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solid form, thus aiding ordinary viewers’ understanding and enabling efficient exchange 

of information for the sustainable development of intangible cultural heritage. This 

presentation focuses on the role of the media as the most efficient tool for raising the 

visibility of intangible cultural heritage and sharing information and presents a case for 

establishing a cooperative media network in the Northeast Asian region, especially 

through approaches based on the 2003 UNESCO Convention with the perspective of 

enhancing visibility and using the media, along with an overview of the various methods 

of media use. During this meeting, I hope to think about the possibility of media use 

and the expansion of sharing platforms to form a mutual awareness of the need for an 

international network that facilitates media cooperation. 

2. Media Use  

The consensus that the sustainable development of humankind is rooted in its spiritual 

origin that is an intangible cultural heritage and that intangible cultural heritage has and 

will be the driving force of cultural diversity has been shared on many occasions. The 

problem stems from the invisibility of intangible cultural heritage dictated by its 

external form. How can we turn spiritual sources of humanity into something with 

physical form, something clearly existing and tangible? How should endangered 

cultural values be safeguarded, shared, and transmitted? If intangible cultural heritage 

can make positive contributions as a requisite to the sustainable development of 

humanity, what would be the actual methods by which this is accomplished? What are 

the ways to overcome the physical limitations of intangible cultural heritage to enable 

its safeguarding? Answers to these questions should, of course, be presented from a 

wide range of fields, and the diverse solutions to these questions should be used to 

complement each other to achieve the ultimate goal of sustainable development. 

However, this discussion focuses on media use and production as well as the 

construction of archive networks as a solution.  

UNESCO hopes that in using the media in safeguarding, promoting, and transmitting 

heritage, it can strengthen the safeguarding of cultural heritage and protect 

expressions currently in danger. As you well know, the 2003 UNESCO Convention was 

adopted within the context of safeguarding traditions and folk culture as well as 

contributing to global cultural diversity. More specifically, the 2003 Convention was 

adopted to safeguard and promote the sustainable development of the intangible 

cultural heritage of humanity and encourage the use of media to raise the visibility of 

intangible cultural heritage. This context reflects a sense of crisis, in the current 

situation where traditions and folk cultures are endangered and global cultural diversity 

is weakening. To put it more bluntly, the 2003 Convention explicitly addresses the 

challenges arising from the intangible nature of intangible cultural heritage and 

assumes that by overcoming these challenges, it will contribute to global cultural 

diversity and sustainable development. In fact, the 2003 Convention calls on States 

Party to implement safeguarding measures aimed at ensuring the viability of the 
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intangible cultural heritage, including identification, documentation, research, 

preservation, protection, promotion, and enhancement. 

2-1. Importance of Raising Visibility in the 2003 Convention 

The 2003 Convention was adopted in consideration of “the need to build greater 

awareness, especially among the younger generations, of the importance of the 

intangible cultural heritage and of its safeguarding.” The four purposes of the 2003 

Convention are 

(a) to safeguard the intangible cultural heritage;  

(b) to ensure respect for the intangible cultural heritage of the 

communities, groups and individuals concerned;  

(c) to raise awareness at the local, national and international levels 

of the importance of the intangible cultural heritage, and of 

ensuring mutual appreciation thereof; and  

(d) to provide for international cooperation and assistance. 

 

According to the 2003 Convention, safeguarding is 

measures aimed at ensuring the viability of the intangible cultural 

heritage, including the identification, documentation, research, 

preservation, protection, promotion, enhancement, transmission, 

particularly through formal and non-formal education, as well as the 

revitalization of the various aspects of such heritage.  

Chapter 3 “Safeguarding of the intangible cultural heritage at the national level,” 

outlines the specific role of States Party in these safeguarding activities. 

The first step in safeguarding activities by States Party is the drafting and submission, in 

a manner geared to its own situation, of one or more inventories of the intangible 

cultural heritage present in its territory as well as regular updates to these inventories. 

Article 13, “Other measures for safeguarding,” details other safeguarding measures, 

encouraging the adoption of policies aimed at promoting the function of the intangible 

cultural heritage in society, and at integrating the safeguarding of such heritage into 

planning programs. Other recommended safeguarding measures include fostering 

research methodologies and establishing training and documentation facilities. 

Through such safeguarding, the 2003 Convention aims to raise the visibility of 

intangible cultural heritage. States Party are to endeavor, by all appropriate means, to 

ensure recognition of, respect for, and enhancement of the intangible cultural heritage 

in society. Educational, awareness-raising, and information programs aimed at the 

general public, in particular young people, as well as keeping the public informed of the 

dangers threatening such heritage, and of the activities carried out in pursuance of the 

2003 Convention, have been stressed repeatedly in many documents. 

 

2-2. Media Use for Raising Visibility in the Operational Directives 
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Since the Operational Directives for the Implementation of the Convention for the 

Safeguarding of the Intangible Cultural Heritage (heretofore referred to as “Operational 

Directives”) were adopted at the Second Session of the General Assembly of the States 

Party to the Convention in 2008, they have been revised four times so far, in 2010, 2012, 

2014, and 2016. Revisions to the Operational Directives for effectively implementing 

the 2003 Convention will continue to accommodate the rapid changes taking place in 

modern society. 

The Operational Directives are made up of six Chapters. The key content of Chapter 1 

pertains to the lists of intangible cultural heritage within the 2003 Convention and 

proposes that the system be operated to raise the visibility of the 2003 Convention and 

the intangible cultural heritage. In other words, two out of the six chapters of the 

Operational Directives—Chapter 1 and Chapter 4, “Raising awareness about intangible 

cultural heritage” and “Use of the emblem of the Convention for the Safeguarding of 

the Intangible Cultural Heritage”—focus on raising the visibility of the 2003 Convention 

and intangible cultural heritage. 

2-3. Visibility Raising and Media Use Activities at the National Level 

In calling for the safeguarding of intangible cultural heritage, the 2003 Convention 

recommends 1) formal and non-formal education, 2) the use of archives in community 

centers, associations and museums, 3) information technology and mass media use, 

and 4) commercial activities related to intangible cultural heritage. Audiovisual media 

content is being used in all four of these safeguarding methods. 

Today, we will be focusing on the third method, the use of information technology and 

mass media. 

The following activities may be carried out for the use of information technology and 

mass media. 

1. Encouraging mass media to raise awareness of the importance of intangible 

cultural heritage as a means for social cohesion, sustainable development, and 

conflict prevention, rather than focusing on its aesthetic and entertainment 

value 

2. Contributing to enhancing public awareness of the diverse expressions of 

intangible cultural heritage through the production of specialized programs and 

products catering to various audience groups 

3. Encouraging the use of audiovisual media to produce quality TV / radio 

programs and documentaries and to promote the visibility and role of 

intangible cultural heritage in modern society. Local broadcasting stations and 

community radio programs can play key roles in promoting knowledge about 

local language and culture as well as spreading best safeguarding practices 
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4. Using existing broadcasting stations to support the safeguarding activities of 

communities and encouraging mass media that provide national and regional 

platforms for discourse to contribute to information sharing within 

communities 

5. Promoting bidirectional exchange of information and strengthening non-formal 

means of intangible cultural heritage transmission through measures such as 

developing bidirectional programs and games directed at younger generations 

As we observed earlier, the 2003 Convention emphasizes raising visibility above all and 

recommends the use of various media as channels to communicate intangible cultural 

heritage. Moreover, the effectiveness of audiovisual media use as a practical 

safeguarding measure has been proven. Many institutions for the safeguarding of 

intangible cultural heritage produce exhibits and archive various audiovisual materials, 

and such activities are important measures to make intangible cultural heritage more 

visible. The positive role of the media is not limited to the field of education alone. Mass 

media, especially TV broadcasts, provide the public with opportunities for learning and 

becoming more aware about intangible cultural heritage and related issues. 

Stakeholders have to carry out activities to increase visibility at the national level. For 

example, States Party have to take measures to raise public awareness of the intangible 

cultural heritage within their respective territories and activities to implement the 2003 

Convention at the local and national levels. The Operational Directives recommend that 

States Party “support media campaigns and the broadcasting of intangible cultural 

heritage using all forms of media.” Audiovisual media has been remarkably effective in 

this aspect as well. 

3. Building a Cooperative Media Network 

Another point to note is that, unlike other international conventions on cultural 

heritage such as the 1972 Convention Concerning the Protection of the World Cultural 

and Natural Heritage, the 2003 Convention names communities and groups as key 

stakeholders. The main goal of the 2003 Convention is to safeguard the practices, 

representations, expressions, knowledge, and skills as well as the instruments, objects, 

artefacts, and cultural spaces associated therewith that communities, groups and, in 

some cases, individuals recognize as part of their cultural heritage. This is the most 

distinctive feature of the 2003 Convention—the recognition of communities, groups, 

and individuals as the actors that define intangible cultural heritage. Using community-

based definitions is exceptional among international conventions. One of the biggest 

achievements of the 2003 Convention has been this reconstruction of stakeholdership, 

the reinvention of the value of intangible cultural heritage through the stakeholders 

encompassed in the term ‘humanity.’ Thus, consideration for community has to come 

first in all activities related to raising the visibility of intangible cultural heritage. In the 
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2003 Convention, we have to focus on both the means of visibility and the values of the 

community in raising visibility. 

The Operational Directives continue a broader and deeper discussion of the role of 

media. In my opinion, the question of media use to raise visibility and the values of the 

community emphasize the need to build an international media network. This is 

because the media is a method not the content. The media is a tool for raising visibility, 

and the key is the method of using this tool. Increasing the visibility of intangible 

cultural heritage, as I stressed earlier, has to consider a definition of intangible cultural 

heritage that is based on community. An international media network will help expand 

mutual understanding, broaden possibilities for use, and increase cultural diversity. 

Above all, when we say that intangible cultural heritage can ensure global sustainability 

within the harmonization of the interests of multiple parties, this potential relies on the 

mutual understanding and diversity of intangible cultural heritage. As explored earlier, 

the 2003 Convention implies a sense of crisis. It is an attempt to collectively tend to the 

threats faced by developing nations and the minority. Finally, global prosperity and 

sustainable development are made possible when we understand and share in each 

other’s heritage and the shared heritage of humanity. As a means to emphasize the 

keywords of safeguarding—understanding and sharing—the media network will help 

facilitate sustainable development and mutual understanding. Specifically, I think the 

constructing a cooperative media network could generate opportunities. First, there are 

opportunities for building a regional media production resource pool and joint 

productions in Northeast Asia. Second are opportunities to build an audiovisual library 

of intangible cultural heritage in Northeast Asia. And third is the widespread 

distribution of advanced media technologies for safeguarding intangible cultural 

heritage. 

As mentioned, the awareness of intangible cultural heritage as a shared asset of 

humanity is driving the documentation, sharing, and mutual understanding of 

intangible cultural heritage. Thus, we need to form channels and resource pools to 

create a media network for intangible cultural heritage. I believe this cooperative 

network will enable us to handle intangible cultural heritage using the language and 

perspective of the respective communities and coordinate a methodology for the 

handling of intangible heritage through an international perspective to help conserve 

each other’s culture and seek mutual understanding. Next, the importance of intangible 

cultural heritage libraries is growing, not just because intangible cultural heritage is 

under the threat of extinction, but because intangible cultural heritage is a living form 

of heritage. Although we cannot possibly document and conserve everything, the 

construction of a shared audiovisual library for intangible cultural heritage has become 

an important project to handle the wide spectrum of discourse raised by the archives. 

The most practical solution to this is establishing a library system by constructing a 

media network. Finally, a cooperative media network will become an effective platform 
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for cooperation among developing nations without the financial and technological 

resources to document and safeguard intangible cultural heritage and nations that do 

have these capacities.  

4. Conclusion 

The 2030 Sustainable Development Goals (SDGs) adopted by the UN General Assembly 

on 25 September 2015 respect the three fundamental principles: human rights, equality, 

and sustainability. The code of conduct for the SDGs is sustainability amidst the 

harmonization of interests among multiple actors. As discussed earlier, sustainability 

has long been the core value enacted by intangible cultural heritage. Intangible cultural 

heritage continues to be reinvented within an organic relationship with the community 

while contributing to the community’s sustainable development. Above all, intangible 

cultural heritage is fluid, being rooted in the diverse cultural communities created and 

developed by humankind. Thus, intangible cultural heritage allows us to adapt to 

various cultures and live within a rich and healthy cultural ecosystem. 

This is why we have to make efforts to raise the visibility and revive public awareness of 

intangible cultural heritage and bring the intangible cultural heritage closer into our 

lives and safeguard it and share in its joys. Building a cooperative media network for 

intangible cultural heritage is a key measure to transform the world and achieve 

sustainable development. Through this cooperative media network, we will be able to 

use the media as a spiritual medium of the twenty-first century to inherit intangible 

cultural heritage, creating a more vibrant future for humanity. 
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Rethinking the Use of Broadcasting 
Media to Raise Awareness about the 
Importance of ICH   
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Hanyang University, Republic of Korea 

 

 

 

 

According to Raymond Williams (1987), culture is one of the hardest words to define 
since it is based on long histories and various languages. Culture cannot be explained by 
one simple word. Culture is however, the learned and shared knowledge that specific 
groups use to generate their behavior and interpret their experience of the world. Since 
UNESCO focuses on projects related to tangible and intangible cultural heritage, people 
can recognize that ancestral culture is one of the most precious things inherited across 
generations.  

The Asia-Pacific region has been called a treasure house of ICH because of its diverse 

heritage and rich cultural environment. ICH is a cultural property that has been 

transmitted from generation to generation and is constantly recreated and developed. 

It is like a history of humankind. Dramatic economic growth and social change in the 

Asia-Pacific region in recent years has increased the value of ICH in the region, and now 

it is necessary to rethink the role of the media for the sustainable development of ICH. 

ICHCAP brought up this issue at the 2016 Sub-regional Meeting for Intangible Cultural 

Heritage Safeguarding in Northeast Asia, which was held in Ulaanbaatar, Mongolia, 

from 10 to 12 October 2016.  

During the meeting, representatives from the broadcasting field, government bodies, 

and non-profit organizations shared their visions on the role of the media in raising 

awareness about ICH alongside the 2003 Convention. As a representative of academia, 

my presentation was on the use of broadcasting media for raising awareness about the 

importance of ICH.  

I stressed the relationship between intangible culture and identity as well as common 

experiences and communities. One example I gave on these relationships was aitysh, 
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which was inscribed on the Representative List of the Intangible Cultural Heritage of 

Humanity in 2015. Aitysh, a cultural heritage element of Kyrgyzstan and Kazakhstan, is 

a contest centered on improvised oral poetry spoken or sung to the accompaniment of 

traditional musical instruments. The performer must have demonstrated musical skills, 

rhythm, originality, resourcefulness, wisdom, and wit. The most meaningful and witty 

expressions in aitysh often become popular sayings. Today, aitysh is a very popular 

cultural component in the multi-ethnic societies of Kyrgyz and Kazakh and constitutes a 

vital part of the identity of bearer communities. Interestingly, the knowledge and skills 

older performers teach and transmit to younger generations used to be aired on radio 

and television, and the audience could indirectly learn and share a common experience. 

Through this media experience, people can join imagined communities, which could be 

as large as the nation. And this idea is related to Benedict Anderson’s (1983,p.5) 

observation that a nation is imagined because “the members of even the smallest 

nation will never know most of their fellow members, meet them, or even hear of them, 

yet in the minds of each lives the images of their communion”. This process of 

imagining nations into existence or reproducing their legitimacies have been possible 

mostly by the use of highly developed communication tools and systems. Broadcasting 

in contemporary society takes on a significant role of connecting culture and people.  

In fact, mass communication and mass media has changed our lives. Due to the digital 

revolution, we do not feel the gap of time and space. Everywhere is connected by the 

Internet, and the information and intangible contents accessed through multiple 

channels dominate our cultural experience, like the global village McLuhan (1962) 

described. During the middle of the twentieth century, television was the most 

powerful medium because it was available anytime and everywhere and delivered 

everything. Television easily dominated social attention and affected society in many 

ways. Information and knowledge that was once acquired through reading books 

changed to watching television—television became a teacher, entertainer, and 

important messenger.  

In terms of education, knowledge, information, tradition, cultural life, and 

communication, the media and ICH share a number of commonalities, and they both 

need a cooperative relationship. When the media operates as a communication tool, it 

has synergetic effects, as described in the list below. 

 When the media helps us understand ICH, people can understand different 
cultures.  

 When the media educates people about ICH, it is as form entertainment.  

 Finding possible means of safeguarding ICH ultimately saves traditional values.  

 When the media encourages people to appreciate ICH and participate in 
safeguarding ICH, it creates a greater sense of familiarity that can help 
eradicate cultural conflicts in the future.  

 Inheriting ICH values saves our identity and humanity.  
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 The media helps us discover the potential ICH has as an agent in creating 
sustainable futures for the next generation.  

The addressable objectives of the media and ICH in making a tight cooperative 

relationship are solidarity, cooperation, and communication. The four key agents 

involved with ICH—UNESCO, governments, civil society, and communities—should 

agree and promise to sustain organic solidarity and regular communication via the 

media. Consequently, I would suggest practical levels that have different strategies 

to accomplish the objectives. The first involves short-term strategies to build up 

mutual communication windows is important. At the next level are two sub-goals—

special production and programming and digital archiving of ICH. Co-producing the 

projects and negotiating matters related to potential conflicts, such as copyrights 

and patents, are also significant goals to move on to the next level, and the key 

agents should collaborate to achieve this. Finally, constructing permanent 

organization for regular ICH programs would increase the participation at the 

individual, group, and community levels as well as an international level. As much as 

is practically possible, broadcasting programs should be widely distributed because 

stable distribution and production will influence the long-term production and 

discovering potential of ICH and help build toward sustainable ICH safeguarding. 
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Country Report 2: Japan 

What role has making documentary 
films on craft techniques and 
releasing the films used to 
disseminate information about ICH? 

Ms. Naoko Sato 

Senior Specialist of Cultural Properties 

Agency for Cultural Affairs 

 

 
 
 
 

1. Background history of the Agency for Cultural Affair s’ effort for raising 

awareness of ICH by making documentary films of craft techniques (Designated 

craft techniques) 

The Agency launched into this documentary film-making project in 1971 because we 

thought that visual and audio records would help people understand the concept and 

real state of ICH.  

Since then, we have used these documentaries to draw people’s attention and interest, 
and to help them realize what "craft techniques" are. 
In Japan, under the Law for the Protection of Cultural Properties which was 

promulgated in 1950, Intangible Cultural Properties (We call ICH is ICP in my country) 

are defined as “Drama, music, craft techniques, and other cultural products, which 

possess a high historical or artistic value for Japan”. For the protection of ICP, we 

operate a system to designate Important Intangible Cultural Property and recognize 

persons or groups skilled in such arts and crafts who embody to an outstanding degree 

the relevant skills and crafts.  

 
- Each film features one Important Intangible Cultural Property, or one holder or 

holder group.  
- Each film depicts all the crafting process of a work of each holder or holder 

group from material preparation to finish. 
- The length of each film is approximately 30 minutes. 
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Since 1971, documentaries of craft techniques have been expected to carry out tasks for 

preserving craft techniques, educating pupils and other academic usages, etc. The 

Agency for Cultural Affairs produces 1 to 5 films a year and 58 films have already been 

produced up to the end of the fiscal year 2015. 

 
2. Features of documentary films on craft techniques 
 
The reason why the Agency launched into the documentary film project was that it is 

much easier for an audience to understand craft techniques through sight and sound 

and having vicarious experiences by watching images of each process of producing 

artworks one by one. We used to make documentaries of ICH using paper based media 

such as books with photographs until 1970, but we found that the number of people 

who could share the books was limited because at that time, those books were not sold 

in markets. But with documentary films, those limitations are removed. Even young 

students can watch and learn something from real images and explanatory narrations. 

Moreover, the Agency can show it to a lot of people who can watch it all at the same 

time. A documentary film has the big advantage of spreading information to share with 

a wide range of people.  

The documentaries are all shot on traditional 35mm film. 35mm film making is quite 

obsolete today because filmmakers tend to use a digital video camera instead of a 

35mm camera. Thus 35mm films are still estimated as the safest way to make 

documentaries to stay forever because its durability has been proven. For example, 

digital media is vulnerable; it is easily destroyed  by humidity, electricity, or degradation 

over time. 35mm films are much stronger to withstand those problems. As evidence of 

their durability, we can still watch movies that were produced at the end of the 19th 

century and shot on 35mm film because 35mm films enjoy such a long life. Another 

important point is that they cannot be tampered with. This is important because 

documentary films shouldn’t be retouched, since they record the real state of ICH. So 

the Agency still insists on using 35mm films to protect the unbiased and informative 

nature of the films, and also rely on their durability. 

 

3. How did the Agency use those craft techniques documentary films to raise 

awareness of ICH? 

When film making started there was no internet or digital recording system. It was not 

easy to disseminate documentary films to the public as we do today. Filmmakers 

transferred those 35mms films into 16mm films and would sell them to the public, but 

dissemination was limited because the projector was not widely used in those days. I 

just want to note here that the Agency does not sell these films directly. The companies 

that made the films have a distribution agreement with the Agency and they are the 

ones who transfer the films and sell them. Normally, people didn’t have projectors 
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because it was expensive and difficult to use. Only some big schools, libraries, museums, 

companies, and the like had 16mm film projectors.  

Today, filmmakers transfer 35mm films onto DVDs and sell them to the public for prices 

that are affordable for normal people. On the other hand, the Agency distributes DVDs 

to municipal museums and libraries for free. At the same time, the Agency puts 

summarized versions of films on the Internet. The information can be disseminated 

much more widely compared to the time when we didn't have the internet.  

Now I will show you one of those summarized films which is made available on the 

Agency’s homepage. You can access the link online, and you can watch whichever of 

the 42 summarized documentary films of craft techniques you like for free. Each 

summarized version is around 10 minutes long. If you are interested in some of them 

and want to see the entire film, what you would have to do is go to a municipal library 

to borrow the DVD, or buy it from the filmmaker. All the filmmakers are accessible from 

the Agency’s website. It shows the list of the documentary films and you can easily find 

an e-mail address, a telephone number or whatever you need to order the film from the 

filmmaker. 

I will show you another example of the dissemination of craft technique documentary 

films. 

In 2011, the National Film Centre in Tokyo organized a special event showing all films 

of craft techniques produced by the Agency. The Film Center was opened as the movie 

department of the national museum of modern art, Tokyo. It is Japan’s only national 

museum institution for films. At the event, all the films which were produced by the 

Agency from 1971 to 2010 were screened at the center during 2 months. At the same 

time a joint exhibition that exhibited works of holders and holder groups of important 

intangible cultural properties was organized at the national modern museum, which is 

not far from the film center. Both of the events attracted many visitors. 

Sometimes, municipal museums, libraries, or the like organize a screening of 

documentary films especially in the case that the films were shot in their region. For 

example, the film titled “SETOGURO- art of KOZO KATO” was shot in Gifu prefecture, 

where Mr. Kozo KATO’s studio located. The municipal museums organized viewings for 

people in the region. But also, the university in that region invited Mr. KATO to a lecture, 

and he showed the DVD to his students during his lecture. 

 

4. Dissemination abroad 

How shall we spread information of our ICH to foreign countries by using the 

documentary films? 

Until 2005, the Agency only made Japanese versions of DVDs. Since 2006, they made 

English versions and also started to add English voice-overs for films that were 

produced before 2005. Now, 38 films have already had voice-overs added. If you are 

interested in them, you can order those DVDs from filmmakers even from overseas via 

e-mail.   



  

 

60  | 2016 SUB-REGIONAL MEETING FOR ICH SAFEGUARDING IN NORTHEAST ASIA 

 
 

5. Conclusion 

Through our almost 40 years’ experience of documentary film making, we found that: 

Audiovisual materials like films are one of the best ways to record ICH, which is 

conceptually abstract. 

 

- Audiovisual materials allow the audience to understand ICH by appealing to 

their visual and auditory senses, and by offering real images of what ICH is. 

- Technological developments have made it easy to copy films onto DVDs and 

other devices 

- Easy to disseminate (By selling DVDs) (being broadcast on the Internet) 

- Films are easily copied and disseminated through media that the Agency has to 

be more discreet about their contents (Is the content correct? How should 

personal information be dealt with? etc.), being conscious of the possibility that 

information could be copied and reproduced by anybody with any kind (good or 

bad) of intention. 

 

With further developments in the media, the craft technique documentary films are 

expected to be used more practically and to great effect for raising awareness of ICH.  

 

 

 

 



 

 

COUNTRY REPORT SESSION |  61 

Country Report 3: Mongolia 

Current Situation and Challenges of 
the Media Involvement in ICH 
Safeguarding in Mongolia 

Mr. G.Enkhbat  
Director 

Center for Cultural Heritage of Mongolia  
 
 
 

 

In 2005 Mongolia ratified the 2003 UNESCO Convention on Safeguarding ICH and 

committed to pay all its attentions and efforts in safeguarding, transmitting and raising 

awareness of ICH internationally.   

In the frame of above mentioned commitment and according to  article #14 of the 2003 

Convention and based on principles of education and raising public awareness on ICH, 

the rights and obligations of media in ICH safeguarding has been described in 

government policy documents as follows:    

- “Upgrading moral and ethics standards of enlightening, publishing and 

broadcasting actions of media; and protecting authors’ copyright in literature and 

art performance; meeting culture demand of public through balanced and 

appropriate media services and advertisement”;  Article 4.2.12 of “State policy on 

culture” ratified by the Resolution #52 of Mongolian Parliament in 2012.  

- “Raising public awareness on safeguarding cultural heritage and advertising 

traditional heritages, rituals, customs and legislation through public media tools”;  

Article 49.23 of Law of Mongolia on Cultural Heritage safeguarding (2014);  

- By its Resolution #252 dated on 7th August 2014, the Government of Mongolia 

adopted the national program “Mongol Content”. As a result of successful 

implementation of the program, the quantity and quality of national oriented 

contents and skills of content makers will be upgraded and the repertory will be 

enriched and Mongolians will have learning access to national traditional 

culture and history. Besides this, the “Mongol Content” program is significant 

for advertising Mongolian traditional history, culture, customs and rituals to 

youth and public and enriching public media with national contents and 

supporting exclusively cultural creative industry which fosters socio-economic 
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development as well as advertising and building competitive capacity of 

Mongolian art industry to the world market.  

 

Research review of the Mongolian Press Institute  

According to the research “Current situation of Mongolian media 2015” carried out by 

the Mongolian Press Institute /MPI/, there are 411 operating mass medias and this 

number is 5.5% less than the previous year.  

number is 5.5% less than the previous year.  

 
The details of this change shown by media types as follows:  

- Newspaper – 111  /11% decrease/ 

- Journals – 90  /9% decrease/ 

- TV channels – 138 /3% decrease/ 

- Radio – 72  /no change/ 

- News website – 92 

In 2015 the number of local community with access to mass media decreased by 6%, 

reaching to 143 which is 1/3 of all Mongolian mass media. The highest number of local 

media belongs to Orkhonprovince – 15 and Dundgobi province – 12 

 

TV channels with the highest access:  

 

 

 

 
 

MNB TV5 Mongol 

TV  
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Currently there 4500 peoples, which is 8% lower than the previous year and 

employed in the media industry;  60% of them are women and 40% of them are 

men.    

There 72 radio channels, among them 3 are nationally broadcast and 5 are 

regional radio stations, are operating in Mongolia and out of 142 TV 16 of them 

broadcast their 56 channels nationwide.  

As of 2015, there are 111 newspapers operating in Mongolia. But the interesting 

thing is that, according to the research, 44% of Ulaanbaatar citizens do not read 

newspapers and only 7% read newspaper every day.     

Infographic: Statistics of news hours access of TV channels. Source: 2014 MPI 

research outcomes distributed by gogo.mn.  

 

 
Based on comparison of above mentioned research to the surveys carried out by the 

Institute of Philosophy, Sociology and Law of Mongolian Academy of Sciences in 1988; 

Mongolian Press Institute in 1997, Sociological Survey Unit of Mongolian Information, 

Radio and TV Authority in 1999, Research and Communication Unit of Mongolian 

National Radio in 2002 and nationwide research of MPI in 2012, it’s shown that TV 

channels have continued to be the main source of information. It is also visible that  

recent years transition from use of conventional media tools to electronic environment 

has been increasing rapidly. The examples are that 41% of newspapers and journals 

have websites and 71% of TV channels have a Facebook address.        
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Infographic: Statistics of website access of internet users. Source: gogo.mn.  

 

 
As it was mentioned before, it has been proven that TV is the main daily source of 

information for Mongolians. Over 30% of TV audiences spend around 2 hours to get 

information everyday while the rest of TV viewers spend even more hours watching 

entertaining, scientific and cognitive contents and movies to relax or spend their leisure 

hours.  

In 2015, 49.3% of all families (185.5 thousand families) from Ulaanbaatar had a  personal 

computer in their home. 63.1% of these families  (117.0 thousand families) live in 

apartments and 13.0% (24.0 families)_ reside in traditional accommodation – Mongol 

Ger.  

35.6% of total households in the  capital city,  of households who have a personal 

computer in their home 72.2% (133.9 families) have access to the internet. 75.9% and 

16.7% of these households live in apartments and private houses respectively.   

Picture: Number and portion of families with internet access by types of 

accommodation, 2015 

Families without internet access – 64.4%, Families with internet access – 35.6% and out 

of it: families live in apartments – 27.0%, in private houses – 6.0% and 2.6% in Mongol ger 
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According to the research in the TV broadcasting market carried out in the first two 

weeks of March 2014, out of 3100 TV hours, which were broadcasted through 23 

channels, 29.21% were Mongolian and 70.79% were foreign produced content 

respectively.      

In terms of structure and dedication of content (survey conducted by the Institute of 

Philosophy, Sociology and Legislation Institute, MAS), TV hours consist of news (15%), 

propaganda and advertisement (10%), youth (9%), children (5.9%), sports (7%), history  

and culture (4%), music (7%), movies (42%) where the highest portion was movies 

followed by news, youth and children’s content sequentially.     

Conclusions based on the research above:  

- Only 5.9% of Mongolian aggregate TV and radio broadcasting hours is allocated 

for contents for children and national content pertinent to children’s age and 

intellection is deficient.    

- Legal environment and adequate structure for monitoring and restricting usage 

of contents which might have negative impacts on history, culture and native 

language, traditional customs and rituals and formation of youth and children’s 

moral and ethics is deficient.  

- Due to modern advanced information technology, Mongolians have good 

access to information through all available media channels. However the low 

percentage of national contents related to safekeeping and raising awareness 

of traditional customs, historical and cultural wealth and heritage hinders the 

progress of children’s and youth formation and building Mongolian traditional 

cultural immunity.   

 

Cooperation of Media and Center of Cultural Heritage 
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In order to safeguarding, raise public awareness and advertise cultural heritage, the 

Center of Cultural Heritage (CCH), in the frame of its activity, signed Memorandum of 

Understanding with some media organizations and has been cooperating in the 

following fields:       

- Based on MoU with Mongolian National Broadcasting TV and Radio (MNB), 

since 2015 CCH has been cooperating with the Department of history, heritage 

and culture of MNB in the field of raising public awareness and advertising 

cultural tangible and intangible heritages and honoring heritage practitioners. 

In the framework of cooperation, TV hours for architectural heritages and a 

serial of Mongolian epic have been prepared and broadcasted. The cooperation 

will continue further having regular hours for advertising and raising awareness 

of Mongolian culture and heritage as well as the permanent section “Center of 

Cultural Heritage presents” which deals with cognitive and the latest 

information.          

- In the framework of MoU with Olloo TV, serial TV programs and interviews for 

advertising and raising awareness of cultural tangible and intangible heritages 

have been prepared and broadcasted since 2014.       

- Signed MoU with the NGO “Association of Wealth Producers” and its partner 

ETV to cooperate in advertising Intangible cultural heritage, traditional crafts 

art and honoring its practitioners.       

Besides actions above CCH cooperated with other content makers such as studios and 

productions in producing numerous short documentaries about Mongolian culture and 

heritage presented to public audience.  

Also in the framework permanent cooperation with Enlightener TV whose mission is to 

promote and advertise history and culture, Ministry of Education, Culture, Science and 

Sports and its Centre for Cultural Heritage have been running activities of advertising 

and raising awareness of Mongolian culture and heritage and honoring its practitioners, 

researchers and scientists.  

Based on above mentioned research outcomes of MPI and other organizations and on 

independent observation of CCH’s everyday activities, following difficulites and 

drawbacks still show a tendency in social and cultural programs and hours of 411 media 

tools operating in Mongolia:  

- Due to economic interest, media tools are keen on taking paid programs and 

news hours.   

- Media tools tend to broadcast more sensational information and content, so 

they are not really interested in broadcasting content related to culture every 

day.       

- It’s often that, without research, incorrect terms and names, unproven 

misguided information misleads public awareness of culture and heritage are 

used in making and broadcasting content and causes difficulties in our everyday 

work.   
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- Bigger TV channels make and broadcast history and culture related programs 

on their own. However, they do not always convey correct information about 

practitioners, research materials and information prepared by related 

organizations or researchers. Experts criticize that it leads to loss of the 

program value and misleads public awareness especially among the youth and 

children.   

- Also, CCH worries over  financial difficulties, some TV channels which are active 

in their locality, have closed down their departments of history and culture. For 

instance: the department of Mongol TV which was working successfully in 

making and broadcasting Mongolian heritage and cultural content however the 

establishment of Mongol TV was unfortunately  closed down. 

In the frame of  safeguarding and raising awareness of the ICH, CCH is able  to 

cooperate further with Mongolian media organizations in following fields:   

- Making heritage inventory and research documents kept in the State Inventory 

and Information Fund (SIIFCH) of Cultural Heritage and made available to the 

public.  

- Recording and keeping copies of Mongolian history, culture and heritage 

contents such as documentaries, TV hours, cognitive short films produced by 

media organizations in the SIIFCH saving copyrights.  

- Running raising awareness and capacity building training on issues of Cultural 

Heritage and ICH among media workers and journalists.   

- Triggering joint serial broadcasting and independent information hours and 

sections aiming at raising public awareness in a specific theme frame of Cultural 

Heritage and ICH.   

- According to the Long term Plan of Cultural Heritage and Mongolian National 

Complex Program for ICH safeguarding, producing short video contents for 

raising public awareness on various elements of ICH.  

- Preparing journalists specialized in Cultural Heritage issues.  
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Country Report 4: China 

Intangible Cultural Protection in 
China and the Media’s Role – A Brief 
Survey  

   Ms. Xiaorong Chen 

Editorial Training Director 

China Daily 

   

 

 

 

Distinguished delegates, ladies and gentlemen:  

Good morning, 

I am honored to be entrusted by China National Commission for UNESCO here today to 

talk about what China does in safeguarding intangible cultural heritage.  

First, I should tell you a little about myself. 

I hope I can bring a unique perspective to our discussions as both a media practitioner 

and as someone with a long and deep passion for intangible cultural heritage. 

Seven years ago I was the first person in China to gain a degree in ICH protection at the 

China Art Academy, and I have worked for the national English-language newspaper 

China Daily as a reporter and editor. 

At times I have written on intangible cultural heritage issues. 

During that time, too, I have written a book about intangible cultural heritage in Beijing. 

Over many years there have been numerous achievements in intangible cultural 

heritage protection throughout the world thanks to UNESCO’s tremendous efforts. 

China has played an active role in advancing those efforts, particularly since it ratified 

the UNESCO Intangible Cultural Heritage convention in 2003. 

It was among the earliest countries to do so. The Secretariat has organized hundreds of 

meetings, providing timely international assistance and sharing best practice, enacting 

policies promoting equal access to and participation in cultural life. 

The Secretariat has also worked tirelessly to increase the number of states parties to 

the Convention. There are now 170. 

It has also done a great deal in capacity building, supporting member states to utilize 

and mobilize human and institutional resources for intangible cultural heritage and 
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integrating intangible cultural heritage into national policies. 

It has also played an active coordinating role among the Category 2 centers.  

China’s National Commission commends the Secretariat for all these undertakings. 

China takes all the steps that the 2003 Convention requires. Local communities have 

been very active in managing and protecting ICH.  

All this underlines the importance China attaches to ICH. The China National 

Commission for UNESCO also sees ICH as a critical matter, and last month it helped 

organize a meeting of experts in Beijing on developing a results framework for the 

convention. 

In a sense, ICH represents the cultural genes of all nations and all peoples, bringing 

together the essence of civilization, historical memory and national spirit. 

 In this era of new humanism, protecting intangible cultural heritage is critical in 

maintaining cultural diversity and giving support to sustainable development. 

The threats to intangible cultural heritage come from numerous sources, including: 

- agricultural population outflows, 

- armed conflict, 

- cultural homogenization, 

- environmental degradation, 

- industrialization, 

- migration 

- tourism 

All countries make common cause in the struggle to protect and preserve culture, and it 

is something China knows can only be done effectively if it works closely with its 

partners. 

China has a worthy tradition of protecting and inheriting cultural heritage heritage and 

of working with others as they protect theirs. 

A good example is the application by China and Mongolia a decade ago jointly to have 

the traditional folk long song included on the world’s intangible cultural heritage list. 

With the help of promotion through the mass media, that application ended up being 

successful. 

Since China ratified the convention 13 years ago, the mission of protecting intangible 

cultural heritage in the country has been transformed. These days rather than being a 

mission largely driven by government and other officials, it has evolved into one in 

which the public are intimately involved. 

 

In addition to conservation efforts by government, academic institutions, NGOs and 

private entities, media have played an indispensable role.   

 In short, the most effective way of gaining widespread support for our cause is to 

ensure not only that the public are aware of its existence, but that they are motivated 

enough to want to join us in carrying it forward. 
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China goes about its task as follows: 

- First, it enforces the country’s first law on the protection of ICH and a string of 

other laws that provide the legal framework for that protection. 

- Second, with its bottom-up approach, China now has a long list of ICH items in 

the inventories at different levels, and 38 Chinese items are on the 

Representative List of ICH, ICH in Urgent Need of Protection and in the Best 

Practice Project Catalogue. 

- Third, China has established an effective working mechanism consistent with 

the laws of scientific protection, and has explored diverse protection measures.  

- Fourth, China has set up 18 national cultural and ecological protection pilot 

areas, about 100 special exhibitions halls and ICH protection centers and several 

hundred ICH theme museums and folk custom museums.  And to this point a 

total of 4.2 billion renminbi – the equivalent of $700 million – has been allocated 

from the central budget over 10 years. 

- Fifth, publicity campaigns have been used to spread information about 

intangible cultural heritage. Regular celebrations of major folk festivals, among 

others, have helped to raise public awareness for ICH. 

The public is shaping a nationwide consensus that intangible cultural heritage 

should be protected. 

Finally, broader international collaboration has helped Chinese ICH protection gain 

more recognition worldwide. China has taken part in a series of international events on 

intangible cultural heritage protection organized by UNESCO and other international 

organizations, and has organized events such as the International Festival of Intangible 

Cultural Heritage held in Chengdu every two years. 

In February 2011, the International Training Center for Intangible Cultural Heritage in 

the Asia-Pacific Region under the auspices of UNESCO opened in Beijing. Over the past 

five years the center has completed a series of international ICH training programs in 

the Asia-Pacific region, and these have drawn the admiration of Director-General 

Bokova.  

 In the field of new media innovation, China is at the forefront, and it’s making great use 

of both old and new media to revitalize the ways in which ICH can be promoted. 

Now let’s look a little more closely at recent developments in Chinese media’s 

promotion of ICH protection. 

 For the past 35 years or so China has been on a road of economic, industrial and social 

reform and opening up to the world. Against that backdrop those eager to protect the 

country’s rich cultural heritage face a challenging task. 

The country’s first intangible cultural heritage law I talked of a few moments ago came 

into force just five years ago. One important provision of that law is for the media to 

play a key role. 

In practice this means the media act as agents doing frontline work, recording what is 

happening on the ground with ICH. The work journalists produce not only exposes 
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matters relating to ICH to the public but in certain cases may also bring attention and 

action from the government. 

 In China, one day a year is now officially set aside as Cultural Heritage Day. 

That has given media an important hook on which to hang stories related to ICH, and 

has given those in the field the chance to organize activities that will gain public 

attention to what they are doing. 

Now let’s look at how various sections of the media handle the issue of ICH. 

1. Print media 

China’s print media comprises almost 2,000 newspapers and 10,000 periodicals, and has 

a highly creditable record in bringing matters related to IHC to the attention of the 

public. 

It does this in ways that other media cannot quite manage. That is because media such 

as radio and television are greatly limited by constraints of time. Stories in print can be 

spread across a lot of fields. So they can go into a lot more detail than radio and TV 

often can. 

For example, China Daily can devote a lot of space to an article that explains the tea 

ceremony in fine detail, accompanied by striking pictures that grab readers’ attention.  

Even as new media makes inroads, hundreds of newspapers at central, regional and 

local levels throughout China continue to be primary areas in which the message of ICH 

protection can be told expansively, and in ways that engage huge numbers of people. 

About 15 percent of the country’s population – 200 million people – are over the age of 

60, and because this group has been slower to adopt new media than younger people 

do, it is open to the kind of coverage that newspapers can give the issue of ICH 

protection. 

 
 

2. Television 

There are more than 4,000 TV stations in China, and the programs they transmit reach 

an audience that accounts for nearly 95 percent of the population. With that kind of 

saturation it is obvious that TV has been one of the most powerful news media outlets. 
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So over the years, documentary makers keen on the issue of ICH have seen it as a 

primary way of getting their message across. 

These documentaries are produced by central and local TV stations. 

For example, four years ago China Central Television produced a food documentary 

called A Bite of China. It was a series of stories that presented Chinese traditional 

cuisines throughout the country, and it covered different ethnic groups, showing how 

they live. It had hundreds of millions of viewers and was so successful that TV 

companies in 20 other countries and regions bought it. Each episode far transcends 

relationships, living conditions and even philosophical values. 

Similar programs have included one called Crafts, whose 100 episodes have looked at 

ICH such as handicrafts, and which has showcased the distinctive characteristics of 

various groups, including social relations and the natural environment. 

 

3. Radio 

Radio tends to have a strong foothold in remote areas, those in which minority ethnic 

groups typically live. Many provincial and local broadcasters have made programs that 

promote and popularize local dialects, opera, the music and songs of ethnic minorities, 

and local customs and folk culture. 

One of the country’s main national broadcasters, China National Radio, has initiated a 

project that has a rather somber title, To Our Disappearing Memories and Traditions. This 

radio program has tackled the positive and laudable task of recording, cataloguing and 

broadcasting hundreds of audio clips of local folk music.   

I will now take a glance at new media and their role in intangible heritage protection in 

China. 

 

4. The internet 

As in most other countries, the internet has become a primary source for disseminating 

information over the past 20 years. 

Government departments and other agencies as well as NGOs, private companies and 

others have set up websites to transmit their message to the world. Of course that 

includes those keen to promote the message of ICH protection. In fact, many localities 

throughout the country have websites or parts of their websites that are dedicated to 

this very issue. Of course UNESCO Asia Pacific has a website through which its heritage 

protection training center is given a public face. The Chinese Heritage Protection 

Association has a website that aims to make finding information easy. 

Another new media area, social networking, which embraces things such as instant 

messaging and micro-blogging, is of huge interest to anyone in our field. It would be no 

exaggeration to say that at the moment this is where many of the most exciting 

developments are occurring in ICH protection in China. On its own this field deserves 

more than a glance, and for that reason I will look at it in detail after lunch. Some 

elements of the new media are highly attractive to younger people, and I shall talk 
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about that more later, too. Of course, if ICH protection is to be carried forward, it is vital 

that the young are enlisted in the campaign, and for that reason the Chinese 

government gives top priority to education and adopting the latest communications 

methods in advancing the cause. 

Though intangible cultural heritage will always have deep roots in matters of the past, it 

must also necessarily be anchored in the present, with strong reference points to the 

future. 

When we combine those three and add in the passion of youth as well as a deep desire 

to enhance people’s cultural identity and creativity, we surely have the ingredients for 

creating a more harmonious society and a better world. 

At this conference we have five countries represented that have very special 

geographical, historical and social bonds – special ties that can be harnessed in the 

service of intangible cultural heritage. May long we continue to work together in 

friendship! 

In closing I would like to pay special thanks for their constant and invaluable support to 

the following: 

- the UNESCO Beijing Office, 

- the International Information and Networking Centre for Intangible Cultural 

Heritage in the Asia Pacific Region under the auspices of UNESCO, ICHCAP 

- The Mongolian National Commission for UNESCO, 

- and the Centre of Cultural Heritage of Mongolia. 
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Report 5: ROK 

Change of the ROK Policy on ICH 
Protection and Use of Media 

Mr. Seung Bum Lim  

Senior Researcher, ICH division  
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Introduction  

The ROK policy on ICH started when the Laws on the Protection of Cultural Heritage 

was ratified in 1962. Based on this law, the government, scholars, and experts 

conducted detailed research on ICH and in December 1962 inscribed seven types of 

heritage, including the royal ancestral ritual music in the Jongmyo Shrine of the Joseon 

dynasty, in the list of important ICH, which marks the beginning of the ROK’s policy on 

ICH. 

The government and scholars realized that protecting traditional culture on the brink of 

extinction is a way to preserve and transmit national culture. At the end of 1960s, the 

government launched research covering all parts of the country and started restoring 

traditional hand design, arts, ceremonies, and other forms of national culture that were 

suppressed during the Japanese colonization of the country. A series of research and 

restoration projects restored pride in traditional culture and helped to preserve it in the 

face of the invasion of Western culture. 

But the ICH protection policy carried out over the last fifty years also faced some 

challenges. In the beginning, there were no decisions on what the ICH categories were, 

so we did not know the scope of what would be included. Also ICH transmission 

emphasized keeping the original form, which then caused disputes on what is the 

original form of the heritage. 

The government—namely, the Cultural Heritage Administration—decided to resolve 

these issues entirely and opted for a new law to go beyond the provisions of the 1962 

law to move the basis towards safeguarding and transmission, eventually adopting the 

same position as the UNESCO 2003 Convention. 
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On 27 March 2015, the government adopted the Act on Safeguarding and Promotion of 

Intangible Cultural Heritage and accordingly started changing and reforming the ROK 

ICH safeguarding system. 

In my presentation I will explain the ROK ICH safeguarding policy and brief you on its 

stance on the media’s role in promoting ICH, which is in line with the topic we are 

discussing at this meeting.  

I trust that the experts from Northeast Asia who gathered today shall deepen their 

understanding of each other’s policy on ICH and jointly resolve pressing issues of 

concern.  

1. Changes of the ROK policy on ICH 

a. New Legislation on Safeguarding and Transmission of ICH Was Approved 

In 1962, since adoption of the Law on the Protection of Cultural Heritage, the 

government carried out policy measures to preserve ICH related to traditional 

Korean life skills. As a result, it achieved concrete results to preserve the traditional 

culture that was on the brink of extinction. However, after the 2003 Convention was 

ratified, we saw that the scope of the ICH specified in our law differed from the 

categories issued by UNESCO. The principle of ‘preserving the original form’ of ICH 

became a hindrance to the creative transmission of the heritage. Accordingly the 

Cultural Heritage Administration considered the internal and external changes and 

got approval for the 2015Act on the Safeguarding and Promotion of ICH. I would 

like to explain this legislation in general.  

1) In the past the same principle to preserve the ‘original form’ was adhered to for 

both ICH and TCH. However, the concept of ‘the original form’ was contentious 

because in reality, the original form was not clear. Therefore, the new 

legislation replaces ‘original form’ with ‘archetype,’ meaning the main 

characteristics that give value to the ICH element. I will explain this in more 

detail in the next part.  

2) We expanded scope of ICH so it aligned with the categories set by UNESCO and 

changed the principle of protection and development to combine both 

traditional and contemporary features. In other words, whereas ICH used to be 

defined as ‘skills’ and ‘arts skills”, it is now defined according to the Convention:  

 traditional performing arts 

 traditional skills related to hands craftsmanship, visual arts, etc. 

 traditional knowledge related to traditional medicine, crop cultivation, 

fishery, etc.  

 traditional oral literature and expressions 

 traditional lifestyles, including clothing, food, house, etc.  

 social practices and rituals 
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 traditional games, festivities, and martial arts 

3) Most types of ICH were transmitted by apprenticeship training, but this has now 

been expanded by incorporating classroom-based training at universities to 

combine traditional and contemporary knowledge and enable creative 

transmission.  

Branding ICH, issuing certificates for handcrafts, introducing banking systems to 

help craftsmen start businesses to make and sell crafts were carried out as a 

framework to support practitioners. This law allowed the government of ROK to 

accept the UNESCO categories and enable independent development of ICH 

through the public’s use and understanding of ICH. 

b. Conceptual Shift in ICH Safeguarding –from Original Form to Archetype 

The laws of the ROK on safeguarding cultural heritage originally stipulated that ICH 
holders and holding organizations preserve and showcase ICH in its original form. 
This, as mentioned, became a constant cause of dispute among scholars and 
researchers. 

‘Original form of ICH’ was used with the term of folklore researchers ‘original form 

of traditional culture,’ which created an idea that ICH is a real thing that surpasses 

time and history. It was heavily burdened with the notion of ‘authenticity of the 

culture’ in danger of extinction in modern times. However, as misconceptions 

around ICH and tensions deepened, the dispute focused on what is ‘original form.’ 

Moreover, the dispute started on whether ICH can have any original form. In 

response, the Cultural Heritage Administration adopted new legislation that 

replaced ‘original form’ with ‘archetype’, which means the main characteristics and 

value of the ICH. In other words, the form of the ICH could change following the 

times and society, but the core value of the ICH must be preserved to prove its 

authenticity or originality. For example, in the tug-of-war, people are divided into 

two teams and pull on a rope to see who wins. But this game also contains the 

practices of people who desire peace and wish for good harvests (development and 

prosperity). If rope pulling is a form of ICH, it means that the ICH contains the 

people’s thinking and culture, and that is the form we want to safeguard in rope 

pulling. The methods of pulling rope and ways of winning might change according 

to times and environment, but as expression of the harmonious conscience of a 

community, the form of rope pulling specific to them needs to be safeguarded. 

A Case of Using the Media in Promoting ICH in ROK  

a. National Inventorying and Documentation Project of ICH 

Since 1995, the NationalResearch Institute of Cultural Heritage under the Cultural 

Heritage Administration hasproduced documentaries and books on 125 types of 

ICH out of the 135types identified. 
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These video recordings and printed materials cover the history of the ICH, their 
recordings and transmission. These were produced so they could be used as original 
resources for preparing training materials for practitioners’ preparation courses, 
academic research, and in content development. As for the video recordings, they 
document and archive ICH. As archived documents, they are not played repeatedly. 
Any changes that have occurred since the date of the inventory are documented 
with the help of the experts who do professional-level video recordings. Some of 
these recordings are broadcasted by K-TV and other channels as agreed with the 
Cultural Heritage Administration. They were broadcasted by Arirang TV in English.  

Since the implementation of the laws on ICH, the holders (holding organizations) 
may start registering unidentified types of ICH, so there is a need to develop a 
method to document such types of ICH. There are many different methods of 
documentation developing.  

It is difficult to publicly broadcasting video covering all aspects of ICH. 

b. Cultural Heritage Channel (K-heritage.tv) 

The Cultural Heritage Administration is operating the Cultural Heritage Channel 
through the Korea Cultural Heritage Foundation. In addition to its own television 
channel and internet presence on YouTube that airs programs in Korean and 
English, the Cultural Heritage Channel is also broadcasted in all cars on Korea’s 
high-speed train system, the KTX. Using different media makes it easier to reach 
the public. 

The Cultural Heritage Channel does not focus only on ICH. It also develops content 
on tangible cultural heritage, ICH, and historic sites and launches research and 
expeditions to identify ICH. 

An example of presenting and promoting ICH through the Cultural Heritage 
Channel are the short video interviews with practitioners, which includes displaying 
their work, such as “Kimjan” and “Pumad.” 

The Cultural Heritage Channel also presents Korean Cultural Heritage to foreign 
audiences and increased its budget to develop more content in English 

c. International ICH Film Festival  

The National Intangible Heritage Center, which opened on 1 October 2014, has 

organized the International ICH Film Festival and presented ICH-themed films and 

documentaries of the world. 

When it opened in 2014, it showed a few films and documentaries from Asian 

countries and European countries. It has since evolved, and starting this year, it 

screened six video recordings on Asian ICH and twenty-five films from sixteen 

countries. A comment was raised that some cultural documentaries are not suitable 

for public screening, so before screening, the audience is provided with 
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commentary and explanations. Also the number of cartoons screened for children 

had increased. Video recordings of cultural heritage are valuable not only as 

documentation but also as aesthetic forms of art. 

Conclusion 

I have presented the ICH safeguarding policy of the ROK and the role of the media in 

promoting ICH. ROK’s policy on ICH is changing conceptually because of the newly 

adopted law on ICH. Also the government is taking measures to attract viewers 

interested in making video recordings related to ICH. As a result, the public appreciates 

and values highly its culture.  
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Case Study 1: Japan 

Collaboration between NHK and 
UNESCO 

 

 

 

Mr. Akira Suma 

Former Executive Director 

 Japan Broadcasting Corporation (NHK) World Heritage Project 

 

 

 

 

Beginning 

- This project began on December 1st 2003.  

On this day NHK started to broadcast its programs using High definition television 

technology. 

- In commemoration of this event, a special set of programs were created.., / 

produced 

Through a live broadcast of World Cultural Heritage sites from four countries around 

the world, NHK announced its collaboration with UNESCO to its viewers.  

Our Collaboration with UNESCO 

During this period, our objective was to record all World Cultural Heritage sites of the 

world using High definition technology and preserve it for the next generation. 

I was deeply shocked by the footage of “Al Qaida” extremists destroying statues of 

Buddha Bamiyan with explosives in 2001 and this memory has since stayed with me. . 

Because world heritage sites are not necessarily contained within sacred places, they 

are at risk of being destroyed by wars, natural disasters or environmental destruction.  

Therefore, we embarked on encapsulating the World Cultural Heritage sites utilizing 

digital technology to carry forward for future generations. . 

Since our desire was to include as many examples of the World Cultural Heritage sites in 

the program as possible, we mainly produced 5 minute segments. These segments 
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were delivered to UNESCO along with the English scripts, and UNESCO produced 

foreign language translated versions with the NHK logo for their audience on their 

website.  

* In this agreement NHK was responsible for the production of these segments for their 

audience, and UNESCO would be responsible for sharing the content worldwide. 

UNESCO has been utilizing NHK content for the purposes of running its educational 

programs and creating awareness about World Cultural Heritage sites.  

Our content has been distributed worldwide as a part of an “educational kit” in schools. 

*Initially, the goal was to create a footage archive of the World Cultural Heritage sites 

for UNESCO which could be accessed from anywhere in the world, however, due to lack 

of funding, this goal was not achieved. 

NHK broadcasting 

We produced 3 types of programs: 5 minute programs (which aired 2-3 times per day), 

45 minute programs aired weekly and 90 minute specials, the contents of which were 

interrelated using a rational production system. 

In order to prepare a large number of 5 minutes programs, we used the following 

strategies: 

1. Filming approximately 10 World Cultural Heritage sites from one area at a time. 

2. To create 5 minute programmes from a 45 minute regular programme. 

3. From one special programme on World Cultural heritage of from a several 

countries we could create a number of 5 minutes programmes. For example, if 

you broadcast about Tunis, Algeria and Morocco – three African countries, you 

can broadcast programmes on World Cultural heritage: “Kardak Ruins”, 

“Kasbah of Algiers”, “Arts of street and square of ancient city of Marrakech” etc., 

which are attractive World Cultural Heritage sites. 

These broadcast methods were not only used to collect a large number of records, but 

also in order to give viewers the chance to get acquainted with World Cultural heritage 

sites by us visiting them. 

This method was very good even in terms of broadcasting. 

About Intangible Cultural Heritage 

After the agreement was reached, I communicated with the Director-General of 

UNESCO and the Head of the World Cultural Heritage Centre about the program 

content. I held that intangible cultural heritage was also valuable and in need of public 

attention in order for further preservation. With several discussions, our programs 

included an introduction to intangible cultural heritage to spread heritage knowledge 

and raise public awareness. 
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Eventually, we began to include an explanatory programme driving on the question 

“What is intangible cultural heritage” and produced it into a 5 minute piece. 

Soon after it was broadcast, audiences responded showing some positivity, and soon 

they accepted it well. Among them was the program titled, “Songs inherited with 

horses – Morin khuur an ancient musical instrument” out of Mongolia. Although, this 

programme is created from a Japanese perspective, I would like us to watch it together. 

10 - 20 minutes. 

DVD record: “From 100 World Cultural Heritages - Songs inherited with 

horses – Morin khuur an ancient musical instrument” 

(As it plays, some explanation will be introduced) 

The Horse is an animal of great importance to nomads. Morin Khuur translates into 

Japanese as “Batookin” or “horse-headed fiddle”. Aranzyn Bat Ochir is the first director 

of the Mongolian Morin Khuur assembly. He is working on obtaining his master’s 

degree at the Tokyo University of the Arts.  

The string of the horse-headed fiddle is made from the finest hairs of horse tails. There 

are a number of melodies connected to horses. This is “galloping or flying horse” It is 

said that the Morin Khuur has a way of charming away bad things and calling in the 

good. Previously the box protecting a Morin Khuur was made with animal skin, however 

in present day due to the need to play on a pedestal for a big audience, a clearer and 

stronger echo from the box requires that it is made mostly from wood. 

 Mr. Bat-Ochir however, is re-inventing the traditional “Morin Khuur skin box”, which 

suitable for playing inside the Ger.  

Within the Ger, the skin box’s melody bellows and pacifies the human body and spirit. 

5-25 minutes 

The Current situation of Intangible Cultural heritage programming  

In my opinion, Intangible cultural heritage is a topic for content worthy of  broadcasting.  

 This content is easy to watch and understand, even without knowledge about 

world history. 

 Celebrations and dances are dynamic, and musical instruments and songs are 

strong on the entertainment factor.  

 They carry deep social with meaning and can be quite emotive.For an example, 

the “Man Tower” from Belgium. 

The “Man Tower” not only has great entertainment value, but it symbolizes the 

importance of the cooperation between the local adults and children necessary to 

execute the tower. 
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However, historical ceremonies from Africa are not well accepted and recognised by 

Japanese viewers. 

Later, we encountered some difficulties and issues as a collaborating partner, yet we 

still endeavored to produce high-quality programs to exhibit beauty of world cultural 

heritage, both tangible and intangible ones. 

In the end, NHK created  content on more than 965 world cultural heritage items, 

including cultural heritage, natural heritage and intangible cultaral heritage. 40 of these 

were in regards to intangible cultural heritage. 

(while showing a publication of a journal ...) 

This is NHK Weekly PR Journal’s corner titled “World cultural heritage - our weekly 

offer”. From here you can see the number of programmes on intangible cultural 

heritage that were broadcast. 

In my opinion,many publications were produced for such a short period of time. 

To this day when I’m asked to give a lecture, there are some occasions I’m asked to talk 

about intangible cultural heritage.  

One such lecture was on the theme “Beauty of things without forms”I brought the 

DVDcopy that we can watch during lunch or at any other time of convenience.  

We may divide Intangible cultural heritage into 9 parts, such as “Celebrations and 

Festive Events”, “National and Regional Specificity”, “Songs”, “Arts” etc.., 

I’d like to draw your attention to this video. 

As touched upon in the beginning of this presentation, our purpose was “to collect all 

world cultural heritage by recording their images”, however, we could not collect all of 

them. This was mainly due to the fact that we did not realize that the number of world 

cultural heritage items and artifacts exceeds 1000. 

However, as a person who creates and produces programmes for a living, I am really 

happy that over the past 12 years, I have been able to work on content concerning 

World cultural heritage and experience the precious riches that lie in different types and 

styles of human culture.  

I wish for all of you who work for UNESCO to do your utmost in the future.  

I heard that among state parties who ratified World Cultural Heritage Convention, more 

than 30 countries don’t have inscribed world heritage. 

However, I am confident that human desire for world cultural heritage can neither be 

quenched nor ignored. 
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Case Study 2: China 

New Media’s Role in Raising 
Awareness of Young People in ICH 
Protection 

Ms. CHEN Xiaorong 

Editorial Training Director 

China Daily  

 

 

 

 

Distinguished delegates, ladies and gentlemen: 

This morning I talked briefly about new media and their use in getting the ICH message 

across. I am now going to give you a closer look at how things are developing in this 

sphere. 

Throughout the world over the past 10 years or so new media have radically changed 

the way we get our information. This is no more so than in China, which is leading the 

world in adopting new media and social media.  

That has presented challenges for us as we go about informing people about intangible 

cultural heritage, and I can happily report that great strides have been made in China in 

making the old and new media work in conjunction with one another. 

As more and more young people begin to be interested in – and even involved in – our 

cause, I believe it is new media in particular that have a prominent role to play. That is 

not only because it is from new media that young people are tending to get their 

information, but also because these media offer more creative and innovative ways in 

which to disseminate information and interact with people. 

That’s why in this presentation I shall turn a sharp focus on new media. Of course 

traditional media continue to predominate in the way most people in the world get 

their information, but that is changing rapidly, and it presents us with great 

opportunities as we go about our mission. 

As for what exactly new media are, opinions are divided, but the consensus among 

researchers is that they include at least 

 

- the internet, 
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- blogging, 

- microblogging, 

- instant messaging services, 

- short films, 

- digital magazines, 

- digital newspapers, 

- digital radio 

- and mobile TV 

 

The biggest difference between the traditional mass media and new media is that the 

former are media-to-public communications, while the latter are what we can call 

all-to-all communications. And it is safe to say that in the new media era, everyone can 

be the information deliverer. 

 

As I said earlier, China is at the forefront of all of this. To be convinced of that you need 

only look at these figures. According to the 36th China Internet Network Development 

State Statistics Report, by January this year there were 688 million internet users in 

China, a saturation rate of just under 50 percent. The figure for mobile phone users is 

even more astonishing, about 1.3 billion, meaning that for almost every single person in 

the country, from the youngest to the oldest, there is a phone. 

 

So it may come as no surprise that nearly 600 million of these mobile phone users 

access the internet using their phone. 

In fact these days in China the average young person is more likely to get his or her 

information from a mobile device than to get it from traditional media. And new media 

publishers are using their tools to reach people who could never have been reached 

before and parts of the planet the publishers may never even have heard of before. This 

has profound ramifications for us who are passionate about intangible cultural heritage 

protection and promoting it. 

In the normal language of the internet, www, as you probably know, stands for the 

World Wide Web. Today I will tell you about another three Ws, what they mean, and 

how they are helping revolutionize the way the ICH message can be and is being 

propagated, especially among younger people. 

The first W stands for Weixin, known as WeChat in English; the second is Weibo, 
known as microblogging in English; and the third is Weishiping, which translates as 
short videos. 
Now I’ll tell you about each of them and show you how they are helping us. 

 

First, WeChat, which was initially an instant messaging service with one or two 

other bells and whistles, but has grown into something much bigger than that. 
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A few weeks ago The New York Times put out a short video praising WeChat and 

marveling at how useful it is. The video is titled How China is Changing your Internet. I 

will show you a short clip from that now. 

The New York Times went on to say that WeChat “will revolutionize how consumers 

interact with the mobile internet”. 

The Chinese software company Tencent launched WeChat in 2011. With it you could 

send text messages, voice messages and photos. It is now much more sophisticated 

with many more features and it is now said to have more than 700 million active users 

living in more than 200 countries, and it offers 20 languages for sending messages. 

So how exactly can WeChat be used to help protect intangible cultural heritage? 

These days individuals, organizations and companies can set up accounts with WeChat 

to disseminate all kinds of information. One such account is called Guyu, which is run by 

Hangzhou Jiuye Network Technology Company. 

Here you can see a screen grab of Guyu’s official WeChat account on an iPhone, and 

one of the items shown is about traditional Chinese umbrellas. 

Guyu’s aim is to promote the passing on of intangible cultural heritage through the 

participation of thousands of families. The name Guyu comes from a term used in the 

Chinese solar calendar. Guyu means that everyone is like a drop of rain, and all people 

gather to form timely rainfall to water and cultivate traditional culture. 

Guyu’s administrators have given themselves the task of gathering information about 

ICH items in various parts of China and making short videos about them. Provinces they 

have gone to include Hunan, Zhejiang and Fujian. Once these documentaries about 

dozens of intangible culture heritage items are complete they are archived on the Guyu 

WeChat account, and anyone wishing to access them can do so, with searches available 

under the categories of the ICH items, such as food or crafts, and their locations. 

 Here is an example of the kind of thing you would see if you were browsing through 

Guyu’s WeChat account. 

And if you click on any of these buttons this is the kind of thing you are likely to see: 
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ON GUYU’S WECHAT ACCOUNT ITEMS CAN BE SEARCHED FOR BY ITEM, CATEGORY AND 

LOCATION 

So producing, archiving and making these documentaries available is the first part of 

Guyu’s mission, and what it is producing is drawing many users to its WeChat account. 

The second part of Guyu’s mission is to work with Zhejiang provincial television to run a 

program called Dad’sTime Machine, in which children and their fathers become 

involved in an activity involving intangible cultural heritage, such as making craft works 

or performing music. 

So far almost 40 episodes have been made. The result is beautifully produced videos 

that are archived in the Guyu WeChat account for viewing. The show has attracted a 

huge amount of interest, including the participation of about one thousand families, not 

only in China but from around the world. 

For example, here is a clip from an episode filmed in the town of Longquan, Zhejiang 

province, of lessons on how to make traditional Longquan celadon porcelain, an item 

on the Representative List of ICH. 

Since the first program was made its producers have visited almost 100 cities, towns or 

villages throughout China, and the program is widely regarded as the most influential 

TV program for parents and children in Zhejiang province. 
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Viewer participation is encouraged by getting those seeing the programs to evaluate 

them, which in turn encourages those in the programs to promote them to others, thus 

adding to a kind of snowball effect in which more and more people are made aware of 

ICH items and the issues surrounding them. 

Similar WeChat accounts are also emerging, such as ones with intriguing names like 

Bread Travel, Snail and Love Craft. They organize workshops and design competitions 

based on ICH items. Participants can exchange their views about the workshop by 

sending instant messages online. 

So that was the first W – Weixin, or WeChat. 

The second W stands for Weibo, which means microblogging. 

Seven years ago the Chinese web portal Sina introduced a service called Sina Weibo, 

whose nearest equivalent outside China is probably Twitter, in which users can send out 

messages of no more than 140 characters. Sina Weibo was the first service of its kind in 

China, and it has a huge user base, 500 million last year. Fifty million people are said to 

use the service on average each day, and the age group that mostly uses it is 17 to 33. 

Like WeChat, Sina Weibo has accounts that can be used by individuals or corporate 

entities to disseminate all kinds of information. 

One such account is that of China Vine, which has had a presence for five years, and 

whose mission is to educate English-speakers about China’s intangible cultural heritage. 

Those in charge of China Vine are universities in Oregon and Florida in the United 

States. They draw on each others’ websites and other social media platforms to 

produce China Vine. 

Each year, teachers and students from the two universities come to China to conduct 

fieldwork and make a record of traditional handicrafts and rituals. For example, in 2012 

they recorded traditional rituals, in Yunnan province, and the following year they went 

to Inner Mongolia to record Mongolian wrestling, called boke. 

Their Weibo accounts carry a brief introduction to each heritage item, the details of an 

artist’s work, video and images, heritage stories and so on. China Vine also has accounts 

on Facebook, Twitter, Flickr, YouTube and other social media. Its Sina MicroBlog has 

600 followers and puts out thousands of micro messages. 

Many provincial intangible cultural heritage protection centers around China have 

followed suit. They include ones in Beijing, Ningbo and Xinjiang. 

And now on to the final W, which is for Weishiping, or short videos, generally made 

by or for university students. 

The first of these involves young people. Three years ago, more than 20students who 

had attended the Communication University of China in Beijing decided to set up a 
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college campus association named Intangible Cultural Heritage Youth. Here’s a video 

that will give you an idea of what they do. 

 

These students organize workshops about traditional culture, documentary making and 

other activities that have attracted the interest of hundreds of university students, and 

many have become involved in the group’s activities.  

Over three summers they used their school holidays to make audiovisual recordings 

about ICH items, eventually producing three short films and completing reports about 

six ICH items. 

Here is an extract from one of its videos, about a craft called brick carving in Beijing. 

It can be seen through Tencent’s video website, which is something like YouTube. 

Intangible Cultural Heritage Youth has also attracted the participation of hundreds of 

college students from colleges nearby, and plans are now being prepared  to set up a 

national college youth union to make videos to promote ICH protection. In that way, 

college students all over the country can communicate and learn from each other, and 

more importantly many transmitters may come from them.  

Here I will show you another example of a short video. This one is an interactive one 

designed to be used in teaching. It teaches viewers about making miniature models of 

traditional opera figures and scenes. 

Since December 2011 Zhongchuan Disheng Education & Culture Co has been providing 

ICH short films to be used as digital textbooks to vocational schools throughout China. 

It and another company, Higher Education Press, have developed digital and localized 

multimedia teaching materials in the form of animation and short videos on ICH items. 
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It has signed partnerships with 100 colleges and universities, including senior vocational 

and junior vocational, undergraduate, secondary schools. 

It has also established two intangible cultural heritage dissemination centers and 18 

national-level intangible cultural heritage university studios. Last year the company’s 

general manager, as a guest of the Confucius Institutes, visited three universities in 

Germany to promote the idea of providing digital textbooks to educate people about 

intangible cultural heritage. 

The company says it is now looking at how it may provide China’s more than 3,800 

vocational colleges and 383 Confucius Institutes overseas with international digital 

teaching materials. It also wants to see if it can take advantage of education at the 

college stage about intangible cultural heritage protection to provide services to 

graduates doing projects that involve: 

- animation, 

- short video, 

- graphic packaging, 

- costume design, 

- decorative design, 

- visual communication design, 

- film and television 

- entrepreneurship in internet-based marketing 

The overall aim is to promote the integration of traditional culture with education and 

the internet. 

It needs to be acknowledged that while new media have a great deal to offer in helping 

disseminate the ICH message, we should not be in a headlong rush to abandon old 

media. In fact, I believe that the old and the new can work very well hand in hand. 

It is easy, too, to be carried away with what may seem like a shiny new toy and forget 

that at the heart of all efforts to protect intangible cultural heritage lies a lot of hard and 

often thankless work on the ground by people like you. 

I should also stress that of course ICH is not a preserve of the young; It concerns all of 

humanity. However, I believe that in reaching young people we have a wonderful 

opportunity via new media to sow seeds of knowledge and awareness that will bear 

fruit for the cause of ICH for decades to come. 

My hope is that no matter what forms of media anyone chooses to use, they will 

achieve the goal of engaging more people in intangible cultural heritage protection, for 

ultimately ICH is not about you and me but about us and everyone.  
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Case Study 3: ROK 

Application of Korean Intangible 
Cultural Heritage in Media 

 Mr. Chi Dae Park 

Producer, Broadcasting Planning Department 

Educational Broadcasting System, ROK 
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Case Study 4: Asia-Pacific Broadcasting Union (ABU) 

Reaching out via Asia-Pacific 
Broadcasting Union 

Ms. Hanizah Mohd Hamzah 

Head of TV  

Asia-Pacific Broadcasting Union (ABU) 

 

 

 

 

The Asia-Pacific Broadcasting Union/ ABU was founded in 1964 and currently has 281 

member broadcasters large and small in almost 70 countries spread across the region 

and beyond, from Turkey in the west to Samoa in the east, and from Russia in the north 

to New Zealand in the south. 

Established as a non-profit, non-governmental, professional association to assist the 

development of broadcasting in the region, the ABU promotes the collective interests 

of television and radio broadcasters and encourages regional and international co-

operation between broadcasters. 

ABU runs a wide range of activities through our 4 departments.  

The ABU Secretariat is located in Kuala Lumpur, Malaysia, and is headed by a 

Secretary-General appointed by the General Assembly. It has over 30 staff, of whom 

more than a third are broadcast professionals recruited from among ABU members. 

As the Head of TV from the Programming Department, I’ll focus on our activities that 

would benefit this meeting. 

These are our core activities: Genres such as Documentary, Education, Drama and 

Entertainment, all include productions bound to touch on ICH, directly or indirectly 

about the existence of the ICH and the struggle of its practitioners. 

1ASIA 

A joint collaboration between the ABU and the Japanese Ministry of Internal Affairs and 

Communications (MIC) has successfully ended on a high note with the premiere of 14 

co-productions (2013/2014) broadcast across Asian terrestrial broadcasters and 

worldwide broadcast websites. 

The project partners for the 2014 1Asia project were: 
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1. Vietnam Television and UHB Hokkaido Cultural Broadcasting Co. Ltd. 

(Hokkaido, Japan) 

2. National Television of Cambodia and Higashi Nippon Broadcasting Co., Ltd. 

(Miyagi , Japan) 

3. Radio Television Malaysia and Mainichi Productions (Tokyo , Japan) 

4. Nepal Television and Television Niigata Network Co., Ltd. (Niigata , Japan) 

5. Bangladesh Television and Far Eastern TV Entertainment (Tokyo , Japan) 

6. Televisi Republik Indonesia and Mainichi Broadcasting System, Inc. (Osaka, 

Japan) 

7. People's Television Network, Inc. (Philippines) and CBC Creation, Co. Ltd. 

(Nagoya , Japan) 

8. Attitude Pictures, Ltd (New Zealand) and TV Tokyo Corporation (Tokyo , Japan) 

A certain amount of funds were allocated for each partner. The ABU took care of its 

partners while the MIC, Japan took care of the respective local broadcasters via 

DENTSU. I would like to show you a clip on the cultural heritage TEMPEH. 

TEMPEH originated in today's Indonesia, and is especially popular on the island of Java, 

where it is a staple source of protein. Like tofu, tempeh is made from soybeans, but it is 

a whole soybean product with different nutritional characteristics and textural qualities. 

Tempeh's fermentation process and its retention of the whole bean give it a higher 

content of protein, dietary fibre, and vitamins. It has a firm texture and an earthy 

flavour which becomes more pronounced as it ages. Because of its nutritional value, 

tempeh is used worldwide in vegetarian cuisine, where it is used as a meat analogue. 

SHOW VIDEO CLIP TEMPEH 

Then we have our BIG CITIES Project, which is a collaboration between ABU, European 

Broadcasting Union/EBU and Television America Latina/TAL.  

BIG CITIES is a world-wide TV and cross-media collection of stories about innovative 

ways to improve living conditions in the growing number of mega polis around the 

world. 

Together, broadcasters produce and share a package of films that come in two different 

lengths, 13’ and 52’ minutes, creating thus a collection of inspiring character-driven 

documentaries for TV broadcast as well as online exposure. Each participating station 

will produce at least one film (long or short) in order to receive the whole collection. 

Broadcast on TV and online all over the globe, the films will provide citizens and policy 

makers with innovative knowledge and motivating success stories, including such 

topics as mobility, housing and slum upgrading, safety, climate change, planning and 
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design, economy, reconstruction, governance, human rights, water and sanitation, land, 

energy, social and intercultural issues. 

CARE SERIES PROJECT 

CARE (abbreviation for 'Change Asia Rescue the Earth') is a documentary co-production 

project of the ABU which was initiated by the Korean Broadcasting System (KBS). CARE 

aims to inform the public about the United Nations Millennium Development Goals 

(MDGs) as well as to promote media social responsibility to make this place a better 

place for all. Through all our 6 series with 83 broadcasters we have covered all the topics 

here. I would like to show another clip about a family’s struggle to preserve the 

performance of the Sasandu Gong, a traditional musical instrument which is out-dated. 

The Sasandu Gong is made from palm leaves and bamboo, and the instrument only has 

five pentatonic scales. The Sasandu Gong is suitable for playing songs from Rote, 

Indonesia, the song lyrics are known to carry advice and wisdom.  

SHOW VIDEO CLIP OF SASANDU 

We run festivals together with our members such as the ABU Radio Song Festival, TV 

Song Festival and the latest, our ABU International Dance Festival which is a new 

initiative in cooperation with the Doordarshan (DDI), India, and ABU.   

The objective of the dance festival is to create a “bridge” between young people from 

different parts of the Asia-Pacific region, through traditional and contemporary dances, 

as an international language. All performances will be done by amateur dancers, 

between the age group of 18 to 25 years old. This will take place in Hyderabad, India 

from 13-15 January 2017. 

SHOW VIDEO CLIP of UZBEKISTAN 

ABU works closely with the regional broadcasting unions in other parts of the world on 

matters of common concern. We are open to discussion on how ABU can help with 

UNESCO - ICHCAP, but the suggestions need to be viable for ABU members.
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Case Study 5: DPRK 

Important Role of Media for Raising 
Social Awareness on the2003 
Convention for the Safeguarding of 
the ICH and for Its Implementation 

 Mr. Nam Il Kim 

Secretary for Information and Media 

National Commission of the Democratic People’s Republic of Korea for UNESCO 
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Case Study 6 : Mongolia 

Contribution of the Mongolian National 
Broadcasting Television in Safeguarding 
of Cultural Heritage 

Mr. Ch.Batbayar 

Journalist, History, Culture and Heritage sector 

 Mongolian National Broadcaster Television (MNB TV) 

 

 

 

 

2016, marks the celebration of the establishment of Television Art in Mongolia which completely 

changed people’s spirit and life style. Mongolian National Broadcasting Television (MNBT) is not 

only the first to broadcast to Mongolian people, it is also a cultural organization that pursues 

Mongolia’s origin. It documents Mongolian society, its culture, its customs and the history of 

Mongolia’s people. From 1921 onwards, when the revolution of the people was proclaimed for the 

establishment of socialism in Mongolia and the ideology of Marx and Lenin reigned, the material 

and immaterial cultural heritage created by Mongolian people during many centuries of its 

existence was regarded as uncivilized and not valuable.  

However, during the 1930s, 1940s and 1950s, intellectuals made various efforts to protect and 

safeguard the cultural heritage. After the establishment of Mongolian television in 1967, they began 

to create broadcasts about cultural heritage programs. The first programmes documenting, 

disseminating and archiving Mongolia’s cultural heritage included “Tsagaan Sar”, “The Game for 

testing intelligence”, and “Melody of a female camel ”,“ Milk and dairy products” in the series: 

Mongolia’s customs and traditions.  

In the "Mongolian National Hand crafts" series, films about Mongolian carving and etching, hand 

embroidery and sewing, Mongolian painting and Mongolian handicrafts were created reflecting the 

talent and artistic ability of Mongolian craftsmanship. 

In the  series “Mongolian Melody” a number of films such as “The singer of People”, “Melody of the 

Steppe”, “Traditional folk long song”, “Tsatsal (sprinkling)”, “The Mongolian traditional art of the 

Khoomei”, “Dombra vowel”, “Melody of the occasion”, “Rain of the melody” and “Jaakhan sharga” 

were produced. In the 25 years between 1967 and 1991, Mongolian television broadcast 2 million 

872.9 thousand meters of 16mm films in other words 4000 hours of transmission time. Today on the 

shelves of the Golden Treasury of MNBT are more than 30 films that have been produced in the 

Tele-film studio of Mongolian National television. 
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In 1980, the intellectuals of that time felt that the basic culture and heritage of the nation was 

becoming undervalued. Through their initiative, three Mongolian folk festivals were organized with 

the support of the Ministry of Culture, Association of Mongolian Artists, Mongolian Writers 

Federation and Cabinet of Ministers. 

At these festivals, a gifted person from each prefecture and the province gave a performance on 

Mongolian Biyelgee: a Mongolian traditional folk dance, folk song and exhibited artisan art which 

initiated its rebirth. It is a pleasure for me to point out that Mongolian Television, the first national 

television in the country, has contributed a lot to the rebirth of all kinds of folklore art. From 1980 

onwards, programmes such as "Festival of Folklore Art", "My people", "Folklore Art", “Principles to 

be pure”, "Erdeniin erkh or Precious Pearl", "Melody of the Soul", "Golden Origin", "The Way of 

Mongolian Thinking” and “Cultural Jewelry” were regularly broadcast. 

“My demos” series broadcast 

Since the 1980s, the Mongolian Radio & Television has been traveling to the respective areas, where 

ethnic groups of people live, to document and explore the heritage of the Mongolian ethnic group, 

their traditional culture, their way of living and also their great history. Since 1991, 13 episodes with 

a respective duration of 30 minutes have been uploaded to the “Golden Treasury” of MNBT. 

“Precious bead”  

Since 1993, 15 different series with a respective duration of 30 minutes have been uploaded to the 

“Golden Treasury” of MNBT. 

 “Melody of Soul”  

Since 2000, 18 different series with a respective duration of 30 minutes have been uploaded to the 

“Golden Treasury” of MNBT. 

 “Golden Origin” 

Since 2007, 13 different series with a respective duration of 30 minutes have been uploaded to the 

“Golden Treasury” of MNBT. 

“The way of Mongolian Thinking” 

Since 2004, 11 different series with a respective duration of 30 minutes have been uploaded to the 

“Golden Treasury” of MNBT. 

“Nomadic Cultural Heritage” 

Since 2015, 15 different series with a respective duration of 30 minutes have been uploaded to the 

“Golden Treasury” of MNBT. 

“Four difficulty” entertainment broadcasting about Traditional inheritance 

This is the very first entertainment show that tries to challenge whether people know their 

traditional way of life and culture. In addition, it shows how participants keep up the tradition in 

their everyday life. 

More than two hundred documentary broadcasts were introduced to expand the average 

knowledge in regards to Mongolian tradition, religion, aesthetic, morality, historical places, 

monuments, architecture, books and sutras etc. 
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From the 1980s onwards, the patterns of MNBT were adapted from modern programs. They also 

spread the value of tradition by starting to report, to publish, to document and to file Mongolian 

history and tradition. 

On February 15, 2006, Mongolian television changed its name into the Mongolian National 

Broadcasting Television. As a government decision, television broadcasts on Mongolian heritage 

were established by law. 

In Article 8, Law on Mongolian National Broadcasting Television 

8.2.3. National culture, art and history has to be supported. The tradition, the peace of the nation 

and the preservation of the environment must be respected. 

8.2.7. Therefore, on 29 October 2012, the project for national minorities was initiated to run for the 

following 3 years with the support of UNESCO. It included the continuance of promoting and 

documenting cultural material and immaterial heritage of Mongolian ethnic life, its habits, language 

and culture, which can’t be replaced. It also included the preparation of podcasts in Kazakh and 

Tuva languages and information in the Buriad dialect. Thus, the "History, Heritage Office" was 

established at MNBTV 1 and started formal operation in 2005. 

Podcast from History Heritage office  

The "Mongol Heritage and Culture" documentary was filmed all over the country to research and 

report on the holders of the heritage and the cultural heritage itself.  

“Mongol Heritage and culture” live show has been broadcast twice a month for 50 minutes each 

time. It shows the heritage owners and the experts who talk about the cultural heritage history and 

value in depth. 

- “Pure Gumuda - Principles to be pure” 

- “Sky great Hulgun” a Mongolian epic serial 

- This is the first TV series about the precious heritage of the Mongolian epic. 

Conclusion 

The Mongolian National Broadcasting Television respects national culture, art, history, customs and 

traditions to realize the goal of national unity and to prepare podcasts on heritage continuously. We 

have been working since the 1990s to create the best production repertory, to create the most 

significant productions and to deliver it to the next generation for the “Golden Treasury”. As of2016, 

20% of 300,000 podcasts are about cultural heritage.  
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Case Study 6: ICHCAP 

ICHCAP’s Project on ICH Video 
Documentation in the Asia-Pacific region 

Mr. Weonmo Park 

 Chief, Knowledge & Publication Section 

International Information and Networking Centre for Intangible Cultural Heritage in the Asia-Pacific 

Region under the auspices of UNESCO (ICHCAP) 

 

 

 

 

1. Introduction 

Rapid urbanization and westernization in the Asia-Pacific region has generally led to endangering 

communities’ cultures. At the same time, social changes have also been affecting the environment 

for practicing this culture. To understand the development of changes, one must highlight heritage 

documentation as an important safeguarding measure. In relation to safeguarding and transmitting 

ICH and as a means to raise awareness about ICH, there is a growing and obvious need for high-

quality video documentation. Moreover, such documentation should be produced and distributed 

using up-to-date technologies and recording media, but cost effectiveness should also be fully 

considered. 

In regard to the safeguarding needs of the region, ICHCAP has planned a ten-year video 

documentation project, Conducting ICH Video Documentation in the Asia-Pacific Region (2015-2024), 

to build Member States’ safeguarding capabilities and raise the visibility of ICH in the Asia-Pacific 

region. Considering the relatively vulnerable documentation environment in the region, the project 

was designed as a joint effort of teams made up of ICH and video documentation experts from each 

participating country and under the financial support of ICHCAP. Additionally, ICHCAP is 

encouraging the cooperation of related organizations and sponsorship of enterprises. 

The grounds of the project are from: 

Article 13 (d) (iii) Establishing documentary institutions for the intangible cultural heritage 
and facilitating access to them; 

Article 14 (b) Keep the public informed of the dangers threatening such heritage, and of the 
activities carried out in pursuance of this Convention; 

Operational Directives IV 107 (b) teaching on intangible cultural heritage in school curricula 
adapted to local specificities, and developing appropriate educational and training material 
such as books, CDs, videos, documentaries, manuals or brochures; 

Operational Directives IV 110-115 Communications and media 
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2. Pilot Projects on ICH Video Documentation 

ICHCAP implemented pilot projects on ICH video documentation with several countries in the Asia-

Pacific region from 2012 to 2014 as precursors to planning the ten-year project Conducting ICH 

Video Documentation in the Asia-Pacific Region. 

The first project was a Holding Workshop and Joint Work on Producing ICH Video Documentation in 

Vietnam in 2012. With support of the Department of Cultural Heritage, Ministry of Culture, Vietnam, 

ICHCAP held an experts’ workshop on ICH video documentation and conducted joint video 

documentation on ca tru singing, cooperating with the Vietnam Institute for Musicology and the 

Vietnam Institute for Culture and Art Studies. As follow-up work, the Vietnamese video 

documentation team also recorded water puppetry in Ra Village and cap sac ritual.  

The second project was a Holding Workshop and Joint Work on Producing ICH Video Documentation in 

Mongolia in 2012. With support of the Ministry of Culture, Sports and Tourism, Mongolia, ICHCAP 

held an experts’ workshop on ICH video documentation and conducted joint video documentation 

on the Mongolian Naadam Festival in Zuil Village in Uvurkhangail Province and Ulaanbaatar, 

cooperating with the Mongolian Foundation for the Protection of Natural and Cultural Heritage. 

The Korean video documentation team also recorded Mongolian shaman rituals.  

The third project was a Holding Workshop and Joint Work on Producing ICH Video Documentation in 

Kyrgyzstan in 2014. ICHCAP held an experts’ workshop on ICH video documentation and conducted 

joint video documentation on Manas Village in Talas and neighboring Manas communities, 

cooperating with the National Commission of the Kyrgyz Republic for UNESCO and the Kyrgyz 

National Institute of Language and Literature. 

From these three pilot projects, it was confirmed that the project purposes should be clear to 

maximize the efficiency of ICH video documentation under a limited time and budget. Also, a 

consensus was formed that the collaborative work among ICH experts and video documentation 

experts is crucial for strengthening the credibility of the contents and guaranteeing popularity. It 

was also recognized that publicizing the data and using various media should be a prerequisite for 

properly using video recordings into which much effort and budget was input. 

3. ICH Video Documentation in the Asia-Pacific Region 

ICHCAP developed a ten-year project, Conducting ICH Video Documentation in the Asia-Pacific 

Region, to raise the visibility of ICH in the Asia-Pacific region and promote awareness, to reserve the 

value of ICH resources and support academic research, and to develop multimedia contents for 

broadcasting and education. The project will last from 2015 to 2024 and be implemented every two 

or three years in Central Asia, Southeast Asia, South Asia, and the Pacific. In 2015, the project 

started in Central Asia, and ICHCAP plans to implement a Southeast Asian project in 2017. The 

target elements for video documentation are those on Member States’ national inventories or those 

elements on the UNESCO lists.  

The main steps of the project are 1) organizing an expert committee to implement the project, 

develop a guideline, and select target elements through consultations with Member States; 2), 

organizing a documentation team made up of ICH and video documentation experts, conducting 

preliminary study, and becoming acquainted with the guidelines through an expert workshop; and 

3), writing scenarios, conducting onsite recording and editing, developing and distributing 
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multimedia contents for broadcasting and education. The detailed procedure and contents are in 

the following subsections. 

1) Composing Organizations for ICH Video Documentation 

a. Organizing and operating the video documentation expert committee for consultation  

ICHCAP organizes and operates the expert committee, which is composed of experts in the fields of 

ICH, video documentation, and regional studies to consult with the VDTs and monitor the project. 

The consultations are on establishing project plans, including reviewing the project direction and 

implementation strategy, suggesting measures on selecting target countries and elements, and 

discussing documentation measures and ranges; organizing the project, including organizing and 

maintaining expert meetings and VDTs in each country, and creating an education program and 

supporting the training workshop; and managing the project, including making guidelines and 

related documents, providing guidance and supervision during onsite recording, and evaluating and 

drawing plans on using the outcome. 

b. Organizing focal points, expert meetings, and VDTs in each country 

Focal points are made up of (by) organizations that are responsible for managing the entire project 

in each country. Representatives of government organizations in the field of ICH and relevant 

institutions and broadcasting stations participate in expert meetings to set up a plan and to 

supervise VDTs. VDTs are made up of ICH and video documentation experts that are responsible for 

making the onsite documentary. 

2) Preliminary Work on ICH Video documentation 

a. Developing a guideline for setting up the video documentation project  

With the support of the expert committee, ICHCAP developed a guideline for the project, onsite 

recording and editing, management of produced recordings and issues on intellectual property. The 

guideline includes the following. 

 General ideas about the project: selecting the target and scope of video documentation, 

conducting a preliminary study, providing technical methods for the documentation 

procedures, developing contents and composition of the recordings, and using equipment 

and appropriate standards for video documentation 

 Onsite recording and editing: obtaining filming permissions and community consent; 

preparing draft documentation outlines and scripts; resolving issues related the shooting 

sites (such as selecting places and setting appropriate environment for practice), recording 

conditions, and editing (such as narration, sounds, subtitles, and computer graphics)  

 Management of produced recordings, such as creating metadata (control number, main 

title, subtitle, creator, shoot date, shoot location, cast, content, file format, category, and 

copyright) and archiving methods 

b. Selecting target countries and elements  

Based on the mid- to long-term plan, ICHCAP selects five to seven target countries, considering 

collaborative networks and feasibility to implement the project in a specific sub-region. At the 

expert meetings in each country, the participants choose ten to twenty target elements, depending 

on the budget and while considering the five categories of the 2003 Convention. Elements listed on 
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the Intangible Cultural Heritage in Need of Urgent Safeguarding take priority. After the expert 

committee chooses the target elements, VDTs consider plans and the feasibility of implementing 

the project and make a final decision through discussions with the committee 

c. Developing an education program and holding a training workshop  

The expert committee develops an education program, and ICHCAP suggests standards when VDTs 

conduct onsite documentation and edit recordings. Making use of the education program, ICHCAP 

invites representatives of VDTs and holds a training workshop on the general guideline and joint 

production training through field exercises. The workshop instructors are mainly Korean experts but 

international experts may be invited as the need arises. Two people from each country—a video 

documentation expert and an ICH expert—participate in the training workshop. 

3) Onsite Recording and Post-tasks of ICH Video Documentation 

d.  Conducting preliminary study and onsite recording 

VDTs in each country implement the video documentation on target elements selected under the 

monitoring of expert committee in the following order: 

 Conducting preliminary study: Members of VDTs research the history, contents, current 

status, and conditions for onsite recording and obtain prior consent from the relevant 

community. (If needed, certified documents will be prepared.) 

 Drafting documentation outlines: Based on the preliminary study, VDTs draft 

documentation outlines for the respective target elements. (e.g. prologue → the concept 

and history of the elements → kinds of the elements → introducing the community, group, 

or individual → relevant facilities and tools → materials and preparation of related tools → 

current status of the elements → epilogue) 

 Onsite recording: VDTs confirm the method, location, and necessary equipment for 

documentation and compose staff members for directing, shooting, sound, writer, 

photographs, and so on. VDTs conduct video recording such as activities for transmission, 

life story of the transmitters, and current aspects of transmission. 

 Editing the outcomes and producing contents: VDTs edit the video documentation data 

obtained during onsite recording according to documentation outlines. For better 

understanding, narrations, subtitles, background music, and computer graphics are 

needed. The narration is produced in English and the local language. A Korean version may 

be produced through an additional project 

 Recording medium: It is recommended to use the most advanced medium available at the 

time of recording. Video recordings are recommended to be in full HD format. For diverse 

usage, VDTs keep original recordings and clean video without dubbing, subtitles, etc. 

Photographs are recommended to be taken by DSLRs. VDTs produce JPG data, raw data, 

and images for web services (specifics will be in the guidelines and can be referenced while 

recording). 

e. Holding preview screenings and developing multimedia contents 
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Expert meetings and expert committees hold two rounds of preview screenings of rough cuts. After 

these two preview screenings, the final preview screening is held to examine the final film when 

modifications and supplementations are reflected and the final editing is finished. Also, the final 

version of video will be used for raising the visibility of ICH, including making a promotional DVD 

collection, creating a specialized website, and broadcasting it on public or cable television. 

4. Project on Making a Documentary of ICH in the Asia-Pacific region 

While implementing the joint project Conducting ICH Video Documentation in the Asia-Pacific Region, 

ICHCAP has also been implementing a project on making a documentary for broadcasting in 

cooperation with related specialized organizations in Korea. Now, with ICHCAP as the main focal 

point, Educational Broadcasting System (EBS) and the Asia Culture Center (ACC) have been 

participating in a consortium. Its first collaborative work is a trilogy of fifty-minute documentaries 

about ICH in Central Asia. ICHCAP, EBS, and ACC are collaboratively making a documentary for 

broadcasting in cooperation with each country’s VDT. Making a documentary and conducting ICH 

video documentation will be implemented at the same time in each targeted sub-region. 

5. Outcomes and Usage Plan of the ICH Video Documentation Project 

1) Outcomes 

 Video recordings: ten volumes of video recordings (around twenty minutes per video) 

produced by the VDT in each country 

 Documentary contents for broadcasting: around forty minutes of documentary contents for 

broadcasting, produced by broadcast or video production companies 

 Pictures: pictures taken during the preliminary studies and onsite filming by video 

documentation team and documentary team of each country 

 VR Data: Data of virtual reality (VR) additionally produced by the documentary team 

2) Usage plan 

 Multimedia contents: DVD package for each country, making use of video documentation 
outcomes 

Creating promotional and educational multimedia contents 

 Specialized website: a specialized website on ICH, in the form of a video library 

Introducing this website through the websites of UNESCO Headquarters and field offices will 
be considered 

 Broadcast contents: a trilogy documentary for each country to be used on national TV 
broadcasting channels 

Video recordings can be broadcasted on cable or Internet TV in the form of a short video clip. 

 Video exhibition: a multimedia exhibition of video and images 

Holding an exhibition in Korea and abroad in cooperation with Member States and cooperating 
organizations of the consortium 

 Publishing book: publishing a series of Docuprime books related to the documentaries 

6. Closing 
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The conducting of the ICH Video Documentation in the Asia-Pacific Region project is expected to 

build the Member States’ ICH video documentation capabilities and raise the visibility of ICH in the 

targeted sub-region. ICHCAP expects this project to be a foundation for ICH video documentation 

activities to be continuously implemented through building a network among ICH video 

documentation experts and specialized organizations. Also, we strongly believe that our project will 

contribute to promoting public awareness especially among the younger generation as well as ICH 

practitioners and researchers through making use of the projects’ outcome with participating 

organizations. 
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Appendix 1 

 

Opening Remarks 

Mr. Yo.Otgonbayar  

Vice-Minister 

Ministry of Education, Culture, Science and Sports, Mongolia 

 

 

 

   

Distinguished delegates of Governments and States parties, UNESCO and UNESCO C2 Centres 

to the 2003 Convention for the Safeguarding of the Intangible Cultural Heritage, 

Esteemed experts in the field of intangible cultural heritage and media, 

Ladies and Gentlemen, 

It is a pleasure for me to open the 2016 Sub-Regional Meeting for Intangible Cultural Heritage 

Safeguarding in Northeast Asia: The Role of the Media in Raising Awareness about ICH and 

welcoming you all to this Session, to Ulaanbaatar in Mongolia.  

The work you are about to accomplish during this two days is part of a regional and global effort 

to safeguard the diversity of human cultural expressions for the generations to come. For this I 

wish to thank you profoundly and express my gratitude to be able to participate as your partner. 

The role of both tangible and intangible culture as enablers and drivers of sustained peace and 

human development has now been recognised by the international community and cannot be 

over emphasized. Culture as embodiment of the human spirit, because of its social values of 

identity and belonging, can significantly contribute to economic growth, responsible culture 

tourism, leisure industries, job creation and indeed poverty eradication building cohesive, 

creative and progressive societies. Northeast Asia should therefore embrace and harness the full 

potential of creative industries culture to promote ICH innovation and creativity increased well-

being for all, especially in the implementation of the 2030 Agenda, the new vision for humanity. 

Northeast Asian region possess very diverse and very rich cultural heritage, therefore we must 

have a sacred responsibility, to raise awareness at local and national levels on the importance of 

intangible cultural heritage and its transmission from generation to generation. This heritage 

includes the practices, expressions, knowledge, skills, and instruments and objects associated to 

them by communities. Indigenous and traditional knowledge and practices embedded in our 

culture are powerful tools to address pressing challenges facing humanity today.  

Consequently, one of the main issues that this Convention raised is the need for new preservation 

tools that are suitable for the transmission. And the media field happens to provide promising 

new solutions for the preservation of ICH by respecting the specific nature of such heritage. 
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Whether its power of translation or transcriptions open for further transformation, use of media 

to safeguard ICH is expected to overcome two major problems in traditional safeguarding 

method: the constraints of top-down organization and simplification. 

There can be no doubt that ICH safeguarding and its awareness raising benefit from digital 

technologies and greater public access to their digitized tools. 

With these few remarks, I wish the 2016 Sub-Regional Meeting for Intangible Cultural Heritage 

Safeguarding in Northeast Asia: The Role of the Media in Raising Awareness about ICH all success 

in your country reports, debates, experts recommendation and upbringing ideas.  

 

I thank you. 
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Opening Remarks  

Mr. Kwon Huh 

Director-General 

International Information and Networking Centre for Intangible Cultural Heritage in the Asia-Pacific 

Region under the auspices of UNESCO 

 

 

 

 

Distinguished participants, 

Experts in Media and ICH, 

Colleagues from National Commissions and Category 2 Centers, and ladies and gentlemen 

It is a great honor to be holding the Northeast Asia Sub-regional Network Meeting for ICH 

Safeguarding today in Mongolia with such highly honorable participants. I am especially indebted to 

Dr. Marielza Oliveira, Director of UNESCO Beijing Office; Ms. Himalchuli Gurung, Programme 

Specialist for Culture of UNESCO Beijing Office; and Mr. Yo.Otgonbayar, Vice-Minister of Ministry 

of Education, Culture, Science and Sports of Mongolia as well as all the staff of the Mongolian 

National Commission for UNESCO for their earnest efforts and preparatory work in co-hosting this 

expert meeting.  

I would also like to express my sincere gratitude to the representatives and experts from the five 

UNESCO Member States of Northeast Asia and the representatives from the International Training 

Center for Intangible Cultural Heritage in the Asia-Pacific Region under the auspices of UNESCO 

(CRIHAP), the International Research Center for Intangible Cultural Heritage in the Asia-Pacific 

Region under the auspices of UNESCO (IRCI), the Asia-Pacific Broadcasting Union, and the Center 

of Cultural Heritage of Mongolia as well as the Korean professors for making it all the way here in 

spite of their busy schedules. 

The International Information and Networking Centre for Intangible Cultural Heritage in the Asia-

Pacific Region under the auspices of UNESCO (ICHCAP), a UNESCO Category 2 Center in the 

intangible cultural heritage field, has implemented networking programs for ICH safeguarding 

among NGOs and experts in the five sub-regions of the Asia-Pacific region since 2010. In 

accordance with the objectives of the Centre, ICHCAP has been seeking to establish successful 

partnerships for intangible heritage safeguarding with diverse stakeholders, governments, civil 

society, and the private sector. Today’s meeting is ICHCAP’s second Northeast Asia sub-regional 

network meeting, a follow-up to the first meeting, which was held in 2014 under the theme 

“Facilitating Documentation of Living Heritage and Information Exchange for ICH Safeguarding.” 
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Representatives from the five Member States participated and spent meaningful time and adopted 

the paper, “Ways Forward,” for future cooperation.  

In this second meeting, we are discussing the role of the media in raising awareness about ICH in 

Northeast Asia, together with experts from the five Member States of Northeast Asia. I hope that it 

will be a valuable opportunity for us to share our experience of using broadcasting media for raising 

awareness about the ICH within UNESCO policy as well as to discuss possible ways for building a 

media network to promote the role of the media in Northeast Asia. 

I hope this meeting will be a meaningful opportunity for everyone here today and that we will 

venture beyond the initial objective of network building and cooperation to present a new model for 

an Asia-Pacific media network in intangible heritage safeguarding. 

With that said, I would like to end my speech by quoting Madam Irina Bokova, Director-General of 

UNESCO: “Alone, we can make a difference, but together, we can change the world.”  
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Opening Remarks  

Ms. Himalchuli Gurung 

Programme Specialist for Culture 

UNESCO Beijing Office 

Cluster Office to the Democratic People’s Republic of Korea, Japan, Mongolia, the People’s 

Republic of China, and the Republic of Korea   

 

 

 

 

Mr. Yo.Otgonbayar, Vice-Minister of Education, Culture, Science and Sports   

Ms. S.Uyanga, Secretary-General, Mongolian National Commission for UNESCO  

Mr. Kwon Huh, Director-General, ICHCAP   

Distinguished guests, ladies and gentlemen: On behalf of UNESCO, it is a great pleasure to be here 

in Ulaanbaatar for the second session of seminars for the safeguarding of Intangible Cultural 

Heritage in Northeast Asia with a focus this occasion on “The Role of the Media in Raising 

Awareness about ICH”. I would like to start by thanking our key partners:   

The International Information and Networking Centre for the Asia-Pacific Region UNESCO 

Category 2 Centre (ICHCAP) in adhering to its core responsibilities to promote and raise awareness 

for ICH for the benefit of our entire heritage, and in particular that of people belonging to the Asia-

Pacific Region.   

I would also like to communicate my gratitude to the Mongolia National Commission for UNESCO 

that for the second time, have opened their doors and committed to host this important event for 

the dialogue on (and through) ICH within this sub-region. Thanks go also to the Center of Cultural 

Heritage of Mongolia for their support in the realization of this event and the organization of the 

field visit. I wish also to express UNESCO’s appreciation to the Ministry of Education, Culture, 

Science and Sports for their longstanding support to UNESCO’s activities in the field of culture in 

Mongolia.  

Two years ago, in this city we set objectives to establish and develop networks that were 

cooperative in the mission of safeguarding Intangible Cultural Heritage. Today it’s with great 

dedication that we are enacting and expanding this strategy by reaching out to key players in the 

Media who bring with them a wealth of experience. They disseminate information regarding history 

and culture and additionally bring ideas that can spur on awareness of Intangible Cultural Heritage 

among our societies.  
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It’s with great pleasure therefore that I extend my welcome to all expert participants representing 

the media arm of each country in the Northeast region of Asia to which the UNESCO Beijing Office 

acts as a cluster office to the Democratic People’s Republic of Korea, Japan, Mongolia, the People’s 

Republic of China, and the Republic of Korea. Let me also welcome those coming from the 

respective government authorities and our guests from within and outside the region. Your 

presence today is of utmost importance.  

UNESCO in a joint effort with all the Northeast Asian States, (since their unanimous ratification of 

the UNESCO 2003 Convention for the Safeguarding of Intangible Cultural Heritage) have derived 

the mandate to advocate for the appreciation and safeguarding of different cultures’ knowledge, 

skills, practices and representations.  It has been a rewarding experience - in recent years - to be a 

part of these efforts to collect, document and archive different aspects of Northeast Asia’s 

Intangible Cultural Heritage in cities and communities across the region. Our labor has been 

manifest in vocal and structural support for individuals and communities transmitting these 

expressions, whether in their living or traditional forms to future generations. This has meant 

adopting the task of both identification and giving recognition to a spectrum of performing arts, 

oral traditions, customs and rituals, festivals and clothing, crafts and food that pour intrinsic 

meaning and beauty into the region’s diverse cultural groups.  

This mission is of absolute importance in a world as ours, where an emergence of uniformity 

brought on through globalization, threatens to undermine sources of unique cultural heritage and 

with it the identity and respect of many in our society. Support from political and developmental 

actors for ICH is more than an endeavour to safeguard endangered practices; it is an exercise 

promoting peace, mutual respect and understanding among our different cultures. Moreover it is 

undeniable the opportunities, developmental or otherwise, that Intangible Cultural Heritage is 

opening for many groups around the region.  

I look forward to the fruits of dialogue in the coming hours of this meeting. Every participant 

through this platform stands to draw sound information from the speakers and supply their own 

experiential knowledge towards the subject of creating awareness of Intangible Cultural Heritage. It 

is my hope that through this engagement lasting channels of communication can be made and 

provide superior opportunities to work together in the future.  

I wish you all a fruitful exchange.  

Thank you.  
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Appendix 2 

Closing Remarks 

Ms. S.Uyanga 

Secretary-General 

 Mongolian National Commission for UNESCO 

 

 

 

 

Dear Ms. Himalchuli GURUNG, Programme specialist for Culture UNESCO Beijing Office, 

Dear Mr. Kwon Huh, Director-General of International Information and Networking Centre for 

Intangible Cultural Heritage in Asia-Pacific region, 

Esteemed experts and delegates, ladies and gentleman, 

It was a great pleasure for me to host and organize this 2 day meeting to discuss, understand and 

exchange our knowledge and experiences about raising public awareness through implementing 

the 2003 convention for Safeguarding intangible cultural heritage in the Northeast Asian Sub-

Region. During this meeting we discussed the important role of the media and how to establish 

important measures to protect and safeguard intangible cultural heritage through broadcasting 

companies and networks.  

I would like to express my gratitude to the participation of CRIHAP from China, ICHCAP from the 

Republic of Korea, IRCI from Japan and delegates from other countries to note the importance of 

their assistance and cooperation.  

I would also like to thank all the participants who raised important issues and measures, the 

presenters who brought forward very interesting topics, moderators and facilitators. In particular I 

would like to thank NHK, EBS, MNTV, ABU, and Enlightment TV for their presence and for sharing 

with us their interesting expertise.  

I hope you remember the first Northeast Asian Intangible Cultural Heritage Safeguarding Meeting 

themed “Enhancing Communication and Networking” which was organized in Ulaanbaatar by the 

initiative of Mr. Samuel Lee, former Director-General of ICHCAP, Mrs. Beatrice Kaldun, programme 

specialist for culture from the UNESCO Beijing office, co-organized with THE Ministry of Culture, 

Sports and Tourism, the Mongolian National Commission for UNESCO and the Mongolian Cultural 

Heritage Centre.  

The theme of this meeting is the role of media in raising awareness about intangible cultural 

heritage therefore; you can feel our enthusiasm in bringing you our contribution and cooperation to 
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the development of this field. At yesterday’s opening ceremony you had an apercu of Mongolia’s 

broadcasting and overall media presence.   

I hope also that through this meeting, our local media and broadcasting companies have found 

future goals and partners to reach out to and work with.  

Finally, I would say that this meeting on the role of the media in raising awareness about intangible 

cultural heritage within the Northeast Asian region has already provided valuable contribution to 

the safeguarding of intangible cultural heritage.  

I would like to thank Mr. Kwon Huh, Director-General of the International information and 

Networking Centre for Intangible Cultural Heritage in the Asia-Pacific region, Ms Himalchuli Gurung 

and Ms. Federica Iellici from the UNESCO Beijing Office for organizing this successful session. 

The Mongolian government pays keen attention to  raising awareness about intangible cultural 

heritage and we had the honour of hearing opening remarks from the Minister of Education, Culture, 

Science and Sports. I believe that the sub-regional meetings for Safeguarding Intangible Cultural 

Heritage will be organized regularly in the future and we would like to continue offering our 

cooperation. 

I wish you all success in your efforts towards the safeguarding intangible cultural heritage which 

forms the basis of a sustainable society for all humankind. 
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Appendix 2 

Closing Remarks  

 

Ms. Himalchuli Gurung 

Programme Specialist for Culture 

 UNESCO Beijing Office 

Cluster Office to the Democratic People’s Republic of Korea, Japan, Mongolia, the People’s 

Republic of China, and the Republic of Korea  

 

 

 

 

Ms. S.Uyanga, Secretary-General, Mongolian National Commission for UNESCO  

Mr. Kwon Huh, Director-General, ICHCAP  

Distinguished guests, ladies and gentlemen:  

On behalf of UNESCO, it is a great pleasure to address you at the closing ceremony of the 2016 

Sub-Regional Meeting for Intangible Cultural Heritage Safeguarding in Northeast Asia under 

the theme of “The Role of the Media in Raising Awareness about Intangible Cultural Heritage”.  

Please allow me to start by congratulating each and every one of you present today and over the 

past two days, for your hard work and dedication towards the success of this meeting and carrying 

forward in pursuit of the safeguarding of Intangible Cultural Heritage. The conclusion of this 

meeting bears proof that there continues to be a joint commitment between UNESCO and our 

partners, a relationship we hold with the upmost value.   

I would like to extend my sincere thanks to all the staff from the Mongolian National Commission 

for UNESCO and the Center of Cultural Heritage of Mongolia for being wonderful hosts and paying 

careful attention to the organization of this meeting which furthers the mood of cooperation within 

the sub-region.  

Let me also sincerely acknowledge the Ministry of Education, Culture and Science of Mongolia, for 

cooperation with UNESCO and efforts on the safeguarding of ICH in the country.  

I would like to give a special thank you to the International Information and Networking Centre for 

the Asia-Pacific Region UNESCO Category 2 Centre (ICHCAP) which has continuously taken the 

initiative, together with UNESCO, to organize such seminars for the benefit of ICH safeguarding in 

the Asia-Pacific region.   

Thank you also to the representatives of the other Category 2 Centres in the field of ICH from the 
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sub-region: CRIHAP and IRCI for joining us here in Mongolia for a constructive dialogue among all 

stakeholders.  

I would like to commend the contribution of all the media representatives for their meticulous effort 

in preparing the presentations and giving proper representation of the situation in their countries.   

A special appreciation to our two renowned international experts, Ms. Eunkyoung Choi and Ms. 

Hanizah Mohd Hamzah for sharing with us their expertise and experience, their commitment and 

contribution.   

Please join me in thanking also the facilitators of this discussion including our moderators and all 

translators.   

Last but not least let me express my deep appreciation to all Member States: the Democratic 

People’s Republic of Korea, Japan, Mongolia, the People’s Republic of China, and the Republic of 

Korea for their support and commitment in implementing policy and action for the fulfillment of the 

2003 Convention for the Safeguarding of the Intangible Cultural Heritage.  

Thank you all. 
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Appendix 3 

Programme 

 

 
AGENDA 
 
DAY 1: Sunday, 9 October 2016 

Time Activity Notes 

All day Arrival 

19:30-21:30 Dinner 

 

DAY 2: Monday, 10 October 2016 

Time Activity Notes 

09:00-09:30 Registration  

09:30-10:00 

Opening Ceremony 

Opening Remarks: 

- Mr. Yo.OTGONBAYAR, Vice-Minister of Education, Culture, 
Science and Sports  

- Mr. Kwon HUH, Director-General, ICHCAP 

- Ms. Himalchuli GURUNG, Programme Specialist for Culture, 
UNESCO Beijing Office 

Chair: Ms. 

S.UYANGA, 

Secretary-

General, 

Mongolian 

National 

Commission for 

UNESCO 

10:00-10:05 Group Photo 

10:05-10:25 

Setting the Scene 

The Role of Media in Raising Awareness about the 2003 

Convention  

Mr. Kwon HUH, Director-General, ICHCAP 

 

10:25-10:45 

Thematic Presentation 

The Use of Broadcasting Media for Raising Awareness about 

the Importance of ICH 

Ms. EunKyoung CHOI, PhD, Research Professor,.Hanyang 

University 

10:45-11:00 Coffee Break 

11:00-11:30 Country Report Session Moderator: Ms. 
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Study and share information on the landscape and current 

status of media for raising awareness about ICH 

Presentation 1: Democratic People’s Republic of Korea 

Mr. SONG Se Il, Coordinator, National Commission of the 

Democratic People’s Republic of Korea for UNESCO 

Q&A 

S.UYANGA, 

Secretary-

General, 

Mongolian 

National 

Commission for 

UNESCO 

11:30-12:00 

Presentation 2: Japan 

Ms. Naoko SATO, Senior Specialist of Cultural Properties, 

Agency for Cultural Affairs 

Q&A 

12:00-12:30 

Presentation 3: Mongolia 

Mr. G.ENKHBAT, Director, Center of Cultural Heritage of 

Mongolia 

Q&A 

12:30-14:00 Luncheon 

14:00-14:30 

Country Report Session (Cont’d) 

Presentation 4: People’s Republic of China 

Ms. CHEN Xiaorong, Editorial Training Director, China Daily 

Q&A 
 

14:30-15:00 

Presentation 5: Republic of Korea 

Mr. Seung Bum LIM, Senior Researcher, Cultural Heritage 

Administration 

Q&A 

15:00-15:15 Coffee Break 

15:15-15:55 

Case Study Session 

Study and share cases of promoting awareness about ICH 

through the media 

Presentation 1: Japan 

Mr. Akira SUMA, Former Executive Director, Japan 

Broadcasting Corporation (NHK) World Heritage Project 

Q&A 

Moderator: Ms. 

EunKyoung 

CHOI, PhD, 

Research 

Professor , 

Hanyang 

University 

15:55-16:35 

Presentation 2: People’s Republic of China 

Ms. CHEN Xiaorong, Editorial Training Director, China Daily 

Q&A 

16:35-17:15 

Presentation 3: Republic of Korea 

Mr. Chi Dae PARK, Producer, Educational Broadcasting System 

(EBS) 

Q&A 
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17:15-17:55 

Presentation 4: ABU 

Ms. Hanizah MOHD HAMZAH, Head of TV, ABU Programming 

Department, Asia-Pacific Broadcasting Union (ABU) 

Q&A 

17:55-18:35 

Presentation 5: Democratic People’s Republic of Korea 

Mr. KIM Nam Il, Secretary for Information and Media, National 

Commission of the Democratic People’s Republic of Korea for 

UNESCO  

Q&A 

19:00-21:00 Welcome Dinner 

Hosted by 

Mongolian 

National 

Commission for 

UNESCO 

 

DAY 3: Tuesday, 11 October 2016 

Time Activity Notes 

09:00-09:40 

Case Study Session (Cont’d) 

Presentation 6: Mongolia 

Mr. Ch.BATBAYAR, Journalist, History, Culture and Heritage 

Sector, Mongolian National Broadcaster Television (MNB TV) 

Q&A 

Moderator: Ms. 

EunKyoung 

CHOI, PhD, 

Research 

Professor , 

Hanyang 

University 
09:40-10:20 

Presentation 7: ICHCAP 

Mr. Weon Mo PARK, Chief, Knowledge & Publication Section, 

ICHCAP 

Q&A 

10:20-10:30 Coffee Break 

10:30-12:00 

 

Discussion 

Discuss current issues on ICH and ways for building a media 

network to promote the role of the media in raising awareness 

about ICH 

 

Moderator: Ms. 

Himalchuli 

GURUNG, 

Programme 

Specialist for 

Culture, 

UNESCO 

Beijing Office 

12:00-12:30 

Closing Ceremony 

Revision of recommendations from 2014 and adoption of 
2016 recommendations 

Closing Remarks: 

- Ms. S.UYANGA, Secretary-General, Mongolian National 
Commission for UNESCO 
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- Mr. Kwon HUH, Director-General, ICHCAP 

- Ms. Himalchuli GURUNG, Programme Specialist for Culture, 
UNESCO Beijing Office 

12:30-14:30 Luncheon 
Hosted by 

ICHCAP 

15:00-19:00 Ulaanbaatar sightseeing  

19:30-21:00 Dinner 

 

DAY 4: Wednesday, 12 October 2016 

Time Activity Notes 

09.00 Gathering  

10.00-11.30 Visit Mongolian National Broadcaster - Television  

11.30-12.00 Visit Mongolian National Broadcaster - Radio  

12.00-14.00 Lunch /Mongolian National Broadcaster/  

14.00-15.00 Visit Gogo.mn and Mongol Content project under Gogo.mn  

15.40-17.00 
Visit Mongol TV -HD   

17.00-19.00 Dinner /Khanddorj’s Palace Restaurant/  

 

DAY 5: Thursday, 13 October 2016 

Time Activity Notes 

All day Departure  
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Appendix 4 

List of Participants 

National Delegations: 

Name Title and Contact Information 

Democratic People’s Republic of Korea 

Mr. SONG Se Il 
Coordinator, National Commission of the Democratic People’s Republic 
of Korea for UNESCO 

Email: ri.kyong.il@undp.org 

Mr. KIM Nam Il 
Secretary for Information and Media, National Commission of the 
Democratic People’s Republic of Korea for UNESCO 
Email: ri.kyong.il@undp.org 

Japan  

Ms. SATO Naoko  Senior Specialist of Cultural Properties, Agency for Cultural Affairs 
Email: naoko-s@bunka.go.jp  

Mr. SUMA  Akira  
Former Executive Director, Japan Broadcasting Corporation (NHK) 
World Heritage Project 

Email: hopeful-aki@tbz.t-com.ne.jp  

Mongolia 

Mr. G.ENKHBAT 
Director, Center of Cultural Heritage of Mongolia 

Email: enkhbat_cch@yahoo.com  

Mr. Ch.BATBAYAR 
Journalist, History, Culture and Heritage Sector, Mongolian National 
Broadcaster Television (MNB TV)  

Email: aruhaibayar@gmail.com 

People’s Republic of China 

Ms. CHEN Xiaorong 
Editorial Training Director, China Daily 

Email: chenxiaorong@chinadaily.com.cn  

Republic of Korea 

Mr. LIM Seung Bum 
Senior Researcher, Cultural Heritage Administration, Intangible Heritage 
Division 

Email: Sb93@korea.kr 

Mr. PARK Chi Dae 
Producer, Korea Educational Broadcasting System (EBS) 

Email: cdpark@ebs.co.kr  

mailto:ri.kyong.il@undp.org
mailto:ri.kyong.il@undp.org
mailto:naoko-s@bunka.go.jp
mailto:hopeful-aki@tbz.t-com.ne.jp
mailto:enkhbat_cch@yahoo.com
mailto:chenxiaorong@chinadaily.com.cn
mailto:Sb93@korea.kr
mailto:cdpark@ebs.co.kr
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Category 2 Centres under the auspices of UNESCO in the field of ICH: 

Name Title and Contact Information 

ICHCAP 

Mr. HUH Kwon  
Director-General 

Email: huhkwon@ichcap.org  

Mr. PARK Weon Mo 
Chief, Knowledge & Publication Section 

Email: pweonmo@hanmail.net  

Ms. YOU Sunyoung  
Programme Officer, Knowledge & Publication Section 

Email: sunyoung@ichcap.org  

CRIHAP 

Mr. ZHANG Jing  
Deputy Director-General 

Email: zhangjing@crihap.cn  

Ms. LI Tong  
Training Program Coordinator 

Email: litong@crihap.cn  

IRCI 

Mr. IWAMOTO Wataru 
Director-General 

Email: w.iwamoto@unesco-c2jp.jp  

Ms. SUGINO Yurika 
Associate Fellow 

Email: ysugino@unesco-c2jp.jp  

 

International Experts: 

Name Title and Contact Information 

International Experts 

Ms. CHOI EunKyoung  
PhD, Research Professor, Hanyang University 

Email: eunkyoung1994@daum.net  

Ms. MOHD HAMZAH Hanizah  
Head of TV, ABU Programming Department, Asia-Pacific 
Broadcasting Union (ABU) 

Email: hanizah@abu.org.my  

 

mailto:huhkwon@ichcap.org
mailto:pweonmo@hanmail.net
mailto:sunyoung@ichcap.org
mailto:zhangjing@crihap.cn
mailto:litong@crihap.cn
mailto:w.iwamoto@unesco-c2jp.jp
mailto:ysugino@unesco-c2jp.jp
mailto:eunkyoung1994@daum.net
mailto:hanizah@abu.org.my
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UNESCO Participants: 

Name Title and Contact Information 

UNESCO 

Ms. GURUNG Himalchuli  
Programme Specialist for Culture, UNESCO Beijing Office 

Email: h.gurung@unesco.org  

Ms. IELLICI Federica  
Consultant, UNESCO Beijing Office 

Email: f.iellici@unesco.org  

 

Local Participants: 

Name Title and Contact Information 

Mongolian National Commission for UNESCO 

Ms. S.UYANGA 
Secretary-General 

Email: s.uyanga@unesco.mn  

Ms. T.MACHLAY 
Culture Programme Officer 

Email: t.machlay@unesco.mn  

Ms. U.MUNKHDELGER 
Project Coordinator 

Email: u.munkhdelger@unesco.mn  

Mr. M.TSETSENBILEG 
Culture Programme Officer 

Email: m.tsetsenbileg@unesco.mn   

Center of Cultural Heritage of Mongolia 

Ms. A.SARUUL  
Head, Intangible Cultural Heritage Division 

Email: saku_tuntic@yahoo.com  

Mr. Ts.JARGALSAIKHAN 
Officer, Intangible Cultural Heritage Division 

Email: ts.jargalsaikhan@yahoo.com  

Mr. J.NASANJARGAL 
ICH Specialist, Intangible Cultural Heritage Division 

Email: nsaaddb@yahoo.com  

Ministry of Education, Culture, Science and Sports of Mongolia 

Mr. Yo.OTGONBAYAR 
Vice-Minister  

Email: otgonbayar@mecs.gov.mn  

Mr. B.DAVAATSEREN 
Officer, Cultural Heritage Department 

Email: davaatserenb2000@yahoo.com 

Ministry of Foreign Affairs of Mongolia 

Ms. Kh.MANDAKHTSETSEG 
Director, Department of Public Diplomacy and Cultural 
Cooperation 
Email: dep11@mfa.gov.mn 

Mr. P.BAASANKHUU Counsellor, Multilateral Cooperation Department 

mailto:h.gurung@unesco.org
mailto:f.iellici@unesco.org
mailto:s.uyanga@unesco.mn
mailto:t.machlay@unesco.mn
mailto:u.munkhdelger@unesco.mn
mailto:m.tsetsenbileg@unesco.mn
mailto:saku_tuntic@yahoo.com
mailto:ts.jargalsaikhan@yahoo.com
mailto:nsaaddb@yahoo.com
mailto:otgonbayar@mecs.gov.mn
mailto:davaatserenb2000@yahoo.com
mailto:dep11@mfa.gov.mn
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Email: dep06-4@mfa.gov.mn 

Mongolian National Broadcaster Television (MNB TV) 

Ms. D.ENKHTSETSEG 
Editor, Musicologist PhD 

Email: mnb_art@yahoo.com 

Ms. D.DOLGORSUREN 
Editor, History, Culture and Heritage Sector 

Email: ddoogii_mnb@yahoo.com 

Mongolian Press Institute  

Ms. M.MUNKHMANDAKH 
Executive Director 

Email: munkhmandakh@pressinst.org.mn  

Mongolian State University of Arts and Culture 

Ms. D.ODSUREN 
Director, School of Broadcasting and Media 

Email: oko_1115@yahoo.com  

Enlightenment Television 

Ms. Sh.KHISHIGSUREN  
Director 

Email: soyongegeeruulegch@yahoo.com  

Gogo News Agency 

Ms. A.ODONTUYA 
Journalist 

Email: odontuya@mongolcontent.mn 

Mr. D.JAVKHLANTUGS 
Photographer 

Email: javkhlantugs@mongolcontent.mn 

Representatives from other Organizations and NGOs 

Mr. N.URTNASAN 
President, Foundation for the Protection of Natural and Cultural 
Heritage (FPNCH) 

Email: n.urtnasan@gmail.com  

Ms. D.PUREVJAV 
Director, International Institute for the Study of Nomadic 
Civilizations (IISNC) 

Email: purevjav_st20@yahoo.com  

Ms. O.ODGEREL 
Executive Director, Arts Council of Mongolia 

Email: odgerel@artcouncil.mn  

 

mailto:dep06-4@mfa.gov.mn
mailto:mnb_art@yahoo.com
mailto:ddoogii_mnb@yahoo.com
mailto:munkhmandakh@pressinst.org.mn
http://webmail.unesco.mn/appsuite/
mailto:soyongegeeruulegch@yahoo.com
mailto:odontuya@mongolcontent.mn
mailto:javkhlantugs@mongolcontent.mn
mailto:n.urtnasan@gmail.com
mailto:purevjav_st20@yahoo.com
mailto:odgerel@artcouncil.mn
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Photos 

 

 

Day 1 
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Day 2 
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Day 3 
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